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PEARSON  TO  SELL  OUT. 

Rumor  Current  in  London  That  the 
English  Publisher  is  Broken  in 
Health  and  Will  Retire  from  the 
Newspaper  Field — Sketch  of  His 
Career — Was  Editor  of  Tit-Bits  at 
the  Age  of  19  Years. 

A  rumor  is  current  in  London  that  | 
C.  Arthur  Pearson,  owner  of  the  Ex-  j 
press  and  other  newspaper  properties,  i 
and  one  of  the  foremost  journalists  of  | 
Great  Britain,  has  decided  to  retire  on  j 
account  of  ill  health.  Within  the  pas.  i 
month  he  offered  to  sell  the  London  I 
Express  to  a  millionaire  who  declined  it.  | 
Two  years  ago  Mr.  Pearson  broke  j 
down  under  the  strain  of  doing  half  a  i 
dozen  men’s  work,  and  his  doctors  com¬ 
pelled  him  to  drop  all  business  and 
take  a  year’s  holiday.  He  spent  his 
period  of  rest  in  walking  and  in  moun¬ 
tain  climhing,  and  then  returned  to  his  j 
desk  where  he  worked  as  hard  as  ever  j 
After  a  few  months  his  old  trouble  re-  j 
turned,  and  the  doctors  ordered  him 
oft"  to  lead  the  simple  life  once  more. 

HIS  WONDERFUL  C.VKEEK. 

This  summer  he  has  been  living  in  j 
the  woods,  camping  out  with  his  family,  [ 
with  an  outfit  of  eight  servants  and  half  i 
a  dozen  tents.  It  is  probable  that  his  j 
breakdown  is  more  serious  than  had 
been  supposed,  and  now  that  he  has  con-  | 
eluded  that  only  an  entire  cessation  i 
from  work  will  save  his  life. 

Mr.  Pearson  has  had  a  wonderful 
career.  He  is  only  forty-four  years 
old,  and  got  his  start  in  life  at  eighteen 
in  winning  a  competition  for  a  prize 
offered  by  Tit-Bits,  a  publication  owned 
by  Sir  George  Newnes.  When,  a  year 
later,  the  management  of  Tit-Bits  be¬ 
came  vacant,  Pearson  applied  for  the 
job.  Mr.  Newnes  was  astonished  at  the 
cheek  of  the  nineteen-year-old  clerk  in 
applying  for  such  a  position,  but  con¬ 
cluded  to  give  him  a  six  months’  trial. 

Pearson  made  good  and  held  down 
the  job.  In  1889  he  came  to  the  United 
States  in  order  to  study  the  newspaper 
situation  here.  On  his  return  he  told 
Newnes  that  the  $1,750  he  was  getting 
was  not  enough  salary,  and  asked  for 
$5,000  and  a  share  in  the  business. 
Newnes  rejected  the  proposition  and 
Pearson  borrowed  $1,250  and  started 
Pearson’s  Weekly,  which  in  a  few 
years  had  an  income  of  $150,000  a  year. 

TRIED  TO  BUY  THE  TIME.S. 

When  Alfred  C.  Harmsworth,  after¬ 
wards  Lord  Northcliffe,  started  the 
Mail,  Pearson  founded  the  Express, 
which  to-day  is  second  only  to  the  Mail 
in  circulation  and  profits.  In  1904  Pear¬ 
son  purchased  the  Standard,  one  of  the 
oldest  and  strongest  London  papers. 
When  the  control  of  the  London  Times 
was  in  question  a  few  years  ago,  Pear¬ 
son  secured  an  option  upon  the  prop¬ 
erty,  but  the  stockholders  raised  such 
a  row  over  the  “halfpenny”  journalist 
breaking  into  the  sacred  precincts  of 
Printing  House  Square,  that  Pearson 
threw  up  his  hands  in  disgust  and  re¬ 
tired  from  the  field. 

Shortly  after  this  he  sold  the  Stand¬ 
ard  and  the  Evening  Standard  and  also 
disposed  of  his  interests  in  several 
weeklies  and  magazines.  When  he  sells 
the  Express  he  will  part  with  his  only 
important  newspaper  property. 
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A.  P.  DIRECTORS  MEET. 


5  Cents  a  Copy 
HAMPTON’S  IN  TROUBLE. 

A.  Gordon  Murray  Appointed  Re¬ 
ceiver  of  the  Columbian  Sterling 
Publiahing  Co.  on  Petition  of  Cred¬ 
itor* — Action  Follows  Attachment 
of  Furniture  to  Satisfy  Two  Claims 
— Assets  Given  at  $75,000. 

petition  in  bankruptcy  was  filed  re- 
,  cently  in  the  United  States  District 
Court  against  the  Columbian-Sterling 
;  Publishing  Co.,  of  dU  West  Thirty-fifth 
'  street,  which  publishes  The  Columbian- 
Hampton  Magazine  and  five  other  peri- 
:  odicals.  A.  Gordon  Murray  was  ap¬ 
pointed  receiver  by  Judge  Holt,  with  a 
bond  of  $40,000,  and  he  was  authorized 
by  the  court  to  issue  receiver’s  certifi¬ 
cates  and  to  continue  the  business  of 
the  company  for  twenty  days. 

The  creditors  who  filed  the  petition 
against  the  Columbian-Sterling  Co.  were 
I  the  Quadri-Color  Co.,  the  Colorplate 
i  Engraving  Co.  and  .Mfred  Z.  Baker, 
i  They  alleged  as  acts  of  bankruptcy  pref- 
i  erential  transfers  of  property  and  va- 
i  rious  preferences  through  legal  proceed- 
I  '.iigs.  The  assets  of  the  company  were 
I  fixed  at  $75,0iK),  consisting  of  the  maga- 
j  zine  plant,  unpublished  manuscripts,  fix- 
1  lures,  subscription  accounts  and  adver- 
I  tising  contracts.  The  petitioners  said 
I  there  were  no  funds  to  complete  the  pub¬ 
lication  of  the  November  issue  of  The 
j  Columbian-Hampton  Magazine,  which, 
j  it  was  understood,  has  been  prepared. 

Rumors  to  the  effect  that  the  Colum- 
!  bian-Sterling  Publishing  Co.,  of  the 
■  Marbridge  building,  N.  Y.,  publishers 
i  of  the  Hampton-Columbian  Magazine 
and  other  periodicals,  was  in  financial 
trouble,  have  been  current  in  magazine 
i  circles  for  several  weeks. 

That  there  was  some  foundation  for 
I  these  rumors  was  shown  on  Tuesday, 

'  when  the  sheriff  put  a  keeper  in  the 
!  office  of  the  company  on  an  attachment 
j  for  $846  obtained  by  Marshall  W.  Tag- 
I  gart,  manager  of  the  Columbian-Sterling 
I  Press,  and  another  for  $393,  in  favor 
'  of  Genevieve  Greville  Durland.  The 
j  sheriff  levied  upon  some  of  the  office 
;  furniture  to  cover  the  amount  of  the 
_ !  two  executions,  and  has  given  notice 
!  of  a  sale  for  next  Tuesday,  unless  the 
_  i  execution  is  settled  in  the  meantime. 

!  Attorneys  both  for  the  creditors  and 
’  the  present  management  of  the  Hamp- 
’  I  ton-Columbian  Magazine  held  a  long 
^  1  conference  on  Tuesday  at  the  office  of 


It  Will  Be  Published  in  Paris  and  Will  And  Elect  Four  New  Paper*  to  Mem-  vxecuuons,  ana  nas  given  nonce 

_  .  ,  i-  .  ..  »  •  !  of  a  sale  for  next  Tuesday,  unless  the 

Be  Devoted  to  Politics.  bership  in  the  Association.  .  a  ■  .u 

i  execution  is  settled  m  the  meantime. 

A  scheme  is  on  foot  to  start  in  Paris  The  regular  meeting  of  the  board  of  |  Attorneys  both  for  the  creditors  and 
the  highest  priced  daily  newspaper  of  Directors  of  the  Associated  Press  was  management  of  the  Hamp- 

the  present  day.  It  is  to  be  called  Le  held  at  the  general  offices  m  New  York  i  ton-Columbian  Magazine  held  a  long 
Jouriftl  International,  to  be  published  on  Oct  4,  5  and  6.  Present:  President  |  Tuesday  at  the  office  of 

in  hrench,  to  be  run  in  the  American  Frank  B.  Noyes :  vice-presidents  R.  M.  |  ^  ^ 

style,  to  be  edited  by  an  American  jour-  Johnston  and  Frank  P.  MacLennan ;  |  creditors, 

nalist,  Theodore  Stanton,  and  to  be  directors,  Thomas  G.  Rapier,  Herman  .  •  ,  FrpfIprirW  R  KpHopct  said 
sold  at  ten  cents  a  copy.  The  object  bidder,  V^tor  F.  Lawson  Qark  Howell.  ^ 

of  the  publication  IS  to  regard  pohtica  Charles  W  Knapp,  Adolph  S.  Ochs  j  Hampton’s  Magazine 

affairs  from  a  str|ctly  international  W.  L  MeUan  Charles  Jaylo^  V.  |  ^ 

Standpoint,  and  for  that  purpose  an  in-  S.  McClatchy,  A.  C.  Weiss,  Lnarles  Hop-  | 

ternational  advisory  editorial  board  is  kins  Clark  and  W.  H.  Cowles.  j  $100,000  cash  needed. 

to  meet  once  a  year  to  consider  the  pol-  The  following  new  papers  were  ad-  !  He  further  stated  that  the  outlook  for 
icy  of  the  journal.  Lord  Weardale  for  niitted  to  membership:  Princeton  (N.  j  the  continued  publication  of  Hampton’s 
Great  Britain,  George  Brandes  for  Den-  j.)  Princetonian,  Ennis  (Tex.)  News,  i  was  more  favorable  than  it  had  been  for 
mark.  Count  Albert  Apponyi  for  Hun-  Abilene  (Tex.)  Morning  Reporter,  Nor-  i  some  time  in  the  immediate  past.  If 
gary,  -ind  Baroness  von  Suttner  for  Aus-  wich  (N.  Y.)  Sun.  i  sufficient  money  to  continue  the  publi- 

tria,  are  members  of  the  board.  _  j  cation  of  the  magazine  is  raised  by  his 

Large  premises  have  been  taken  in  i  clients,  the  present  management  will  be 

Paris,  and  it  is  stated  the  newspaper  Georgia’s  Advertising  Day.  changed,  and  there  will  be  a  great  re¬ 
will  be  started  in  February.  The  advertising  and  business  men  of  1  duefion  of  expenses.  He  also  stated 

-  Georgia  have  agreed  to  have  a  “Georgia  1  that  less  than  $100,000  was  needed  to 

The  Fishkill  (N.  Y.)  Journal,  the  sue-  .Advertising  Day”  on  November  30,  on  ensure  the  continuation  of  the  publi- 

cestor  of  the  Fishkill  Packet,  is  cele-  which  date  every  newspaper  in  the  State  i  cation. 

brating  its  one  hundred  and  thirty-fifth  will  devote  space  to  ^idvertising  the ,  Whether  the  November  number  of  the 

anniversary.  State.  ,  Hampton-Columbian  Magazine  will  api- 
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pear  on  time  is  a  matter  of  some 
doubt,  but  it  is  believed  that  arrange¬ 
ments  will  l)e  made  under  which  the 
issue  will  be  printed.  Ray  Long,  the 
acting  editor  since  Benjamin  Hampton 
retired,  stated  to  a  reporter  that  the 
number  was  due  to  appear  on  October 
23. 

Mr.  Hampton,  in  a  statement  issued 
last  Saturday  in  discussing  the  deal 
made  several  months  ago  by  the  Ster¬ 
ling  people  for  the  purchase  of  Hamp 
ton's  Magazine,  said: 

MK.  lIAMI'rON’S  stateme.nt. 

‘•'riio  lawyer  repri'seiiting  the  owners  of 
the  Columbian  Magazine  represented  to 
me  that  the  magazine  was  backed  by  four 
resiwnsible  business  men  in  Seranton.  I’a.. 
ami  I  had  r«*ast>n  to  Indieve  that  they  re¬ 
ferred  to  the  men  behind  the  Interna-  ■ 
tional  Corresjwndenoe  Sidiools.  .\fter  the  : 
first  overtures  were  made  a  is'rsonal  rep-  . 
res«‘nlative  of  mine  examined  the  Itooks  of 
the  Columbian  company,  and  found  that 
it  was  iiu-oi  porated  for  S>l..->(K),ttt>t),  that  it 
had  cash  in  l>anks  amounting  to 
that  its  stock  subs<Tiption  due  May  1 
amounted  to  $l,T4.tKNI,  and  that  it  had  a 
reserve  of  $.■><.*, «Hlt>  in  bonds  of  the  city  of 
New  York. 

“These  iiarties  declaretl  their  willing¬ 
ness  to  make. us  a  proposition  as  follows: 
To  ita.v  me  over  in  cash  for  my 

stock  and  claims  to  make  a  satisfactory 
offer  to  exchange  stock  to  our  preft'rred 
stockholders  or  to  buy  their  stock  at 
par  plus  interest.  Kefore  the  day  for 
closing  the  <'ontract  arrived  I  be<-ame  con¬ 
vinced  that  the  Columbian  group  had  no 
intention  of  paying  the  money  as  pro¬ 
vided  by  contRict.  This  and  other  facts 
made  me  suspicious,  and  the  deal  was  de¬ 
clared  off.” 

OOLUMBIAX  RESOfKCES  DtSAPPEAR. 

-After  saying  that  failure  elsewhere  to 
obtain  money  and  the  importunities  of 
creditors,  among  which  were  the  execu¬ 
tors  of  the  estate  of  the  late  Mayor  Tom 
•lohnson.  of  Cleveland,  who  wanted  pay 
for  a  posthumous  article  by  .Johnson  ap¬ 
pearing  in  Hampton’s,  had  forced  him  to 
accept  the  terms  of  the  Columbian  peo¬ 
ple.  even  against  the  advice  of  his  law- 
.vear.  Hampton  said  that  in  consultation 
with  Mr.  .\tkin  he  had  seen  the  second  ap¬ 
praisement  of  the  Columbian’s  resources 
indicating  that  $2SS.<J00  of  the  resources 
had  disapjteared  since  the  .April  account¬ 
ing.  Atkin  told  Hampton  that  he  guessed 
the  promoters  of  the  sale  of  the  Colum¬ 
bian  to  Orff  and  his  Columbian-Sterling 
company  had  taken  that. 

“It  had  be<‘n  represented  to  me.” 
Hampton  continued,  “that  S.300.000  in 
cash  was  ready  to  go  into  the  new  com- 
panv  immediately.  This  with  the  money 
which  was  supposed  to  have  been  in  the 
Columbian  treasury  would  l»e  abundant 
working  capital  to  i>ut  all  of  the  maga¬ 
zines  in  the  combination  on  their  feet  in 
good  condition.  With  all  this  money  the 
new  company  did  not  need  to  sell  stock. 
But  immediately  after  the  organization  of 
the  Columbian-Sterling  company  stock 
sales  began.” 

ABOI'T  .TOSEPII  B.  HAYNES. 

The  president  of  the  old  Columbian 
Magazine,  with  whose  n'presentative 
Hampton  did  business,  was  .Joseph  Brin- 
ton  Ha.ynes.  Eugene  Yates  was  vice- 
I>resident  and  a  director.  In  IfitG  Haynes 
was  employed  by  the  bucket  shop  firm 
of  Haight  &  Ereese.  which  went  into  in- 
solvenc.v  in  IfiO.’i.  just  befon*  the  post 
office  inspectors  planned  to  raid  it. 

Mr.  Hampton  later  gave  out  his  version 
of  the  negotiations  by  which  Hampton's 
Alagazine  became  a  part  of  the  Colum¬ 
bian-Sterling  group. 

“I.ate  in  .June  an  offer  of  TtO  per  cent, 
exchange  was  made  to  the  preferred  stock¬ 
holders  of  Hampton’s  Magazine.  TTiis 


WILBERDING-HAND  CO. 

Newspaper  Representatives 

with  offices  in 

NEW  YORK  ATLANTA  CHICAGO 

We  wili  be  glad  to  call  on  or  cor¬ 
respond  with  manufacturers  with  a  I 
k  iew  of  aiding  them  in  the  solution  ' 
j|  (heir  advertising  problems.  Our 
twenty  years  of  experience  in  this 
held  has  given  us  a  knowledge  that 
may  make  you  money. 


was  a  severe  blow  to  our  management.” 

Frank  t)rff,  president  and  general  man¬ 
ager  of  the  Columbian-Sterling  Publishing 
Co.,  surrendered  yesterday  to  Kaymond 
Brown.  Assistant  I'nited  States  Attorney, 
all  the  Itooks  of  the  Columbian  Magazine 
Publishing  Co. 

TJie  investigation  was  started  by  post 
office  insjKK-tors  after  Warren  W.  Dick¬ 
son.  chief  of  the  Xew  York  oflSce,  re- 
c»'ived  a  number  of  the  complaints.  The 
main  efforts  of  the  authorities  are  directed 
toward  gathering  information  as  to  the 
basis  niton  which  the  new  stock  was  of¬ 
fered  for  sale.  The  transfer  of  the  old 
“Columbian  Magazine’’  to  the  Columbian. 
Sterling  Publishing  Co.  has  been  made 
the  basis  of  the  investigation  that  may 
lead  to  a  close  scrutiny  of  the  launching 
of  the  whole  new  enterprise. 


MAGAZINES  BY  FREIGHT. 

Result*  Indicate  a  Saving  in  Mail  Ex¬ 
penses  of  More  Than  $4,000,000. 

Reports  received  by  Postmaster-Gen¬ 
eral  Hitchcock  covering  the  shipment 
of  magazines  by  fast  freight  in  Septem- 
t>er.  the  first  month  for  which  the  new 
plan  has  been  in  operation,  show  that  pe¬ 
riodical  mail  matter  aggregating  9,859,- 
TiiJ  pounds,  or  the  equivalent  of  318  car¬ 
loads,  was  sent  by  fast  freight  in  the 
third  contract  section  alone  comprising 
the  States  that  range  from  Ohio  to  Iowa. 

If  mail  shipments  by  freight  continue 
at  the  same  volume  throughout  the  year, 
the  cost  of  transportation,  including 
cartage  charges,  will  be  about  $o<)0,000. 
The  expen.se  of  sending  the  same  amount 
of  magazine  matter  by  mail,  as  under 
the  former  practice,  would  be  about  $2,- 
iitm.poil  a  year.  Thus  the  annual  saving 
for  the  third  contract  district  should  be 
about  a  million  and  a  half. 

.Although  fhe  magazine  mailings  in 
the  third  section  are  somewhat  heavier 
than  the  average  for  the  entire  country, 
it  is  believed  that  when  shipment  by  fast 
freight  is  made  the  practice  in  the  other 
three  sections  there  will  be  a  total  an- 
annual  sttving  of  from  four  to  five  mil¬ 
lions.  showing  that  Mr.  Hitchcock's 
original  estimate  was  conservative. 

The  results  obtained  in  one  month’s 
operation  establish  beyond  question  the 
success  of  his  plan  of  shipping  maga¬ 
zines  by  freight.  Had  this  plan  been 
adopted  years  ago  it  would  have  saved 
the  Government  many  millions. 

FOR  LINOTYPE  USERS. 


Valuable  Booklet  Containing  Suggea- 
tion*  to  Machinists  Appears. 

“Suggestions  to  Linotype  Machinists” 
is  the  title  of  a  booklet  of  126  pages 
just  issued  by  the  Mergenthaler  Lino¬ 
type  Co. 

The  pamphlet  has  been  prepared  with 
a  great  deal  of  care  by  L.  A.  Hornstein, 
the  advertising  manager  of  the  company, 
and  his  expert  assistants,  and  is  un¬ 
doubtedly  the  best  compendium  on  the 
subject  that  has  yet  appeared. 

The  pamphlet  is  intended  as  a  gen¬ 
eral  guide  to  all  users  of  the  linotype 
rather  than  as  a  textbook  on  its  mech¬ 
anism.  While  most  linotype  operators 
and  machinists  are  already  familiar 
with  much  of  the  information  it  con¬ 
tains.  it  will,  nevertheless,  serve  them 
well  for  ready  reference  on  minor  points 
which  may  have  escaped  their  memory. 

Owing  to  the  many  improvements  that 
I  have  been  made  in  the  machine  itself, 

■  the  booklet  contains  considerable  infor- 
i  Illation  that  has  not  heretofore  appeared 
in  print.  .\  full  and  complete  index  of 
its  contents  on  the  last  pages  of  the 
hook  will  lie  found  of  great  assistance 
in  finding  information  on  various  topics. 
While  a  nominal  price  has  been  placed 
on  the  book,  copies  have  been  sent  with¬ 
out  charge  to  all  linotype  users. 

The  “Suggestions”  will  be  revised 
from  time  to  time  in  order  to  keep  it 
thoroughly  up  to  date. 


AFTER  CUBA’S  TRADE. 


English,  French,  German  and  Spanish 

Export  Houses  Start  a  Newspaper 

Advertising  Campaign — El  Dia  to 

Print  It*  Editions  on  Its  Own  Press 

— An  Evidence  of  Local  Enterprise 
{Stecial  Correipondenct.) 

Havana,  Oct.  6. — “Ultima  Hora”  (the 
last  hour)  is  to  be  the  title  of  the  Ha¬ 
vana  Post's  Spanish  edition,  to  be  is¬ 
sued  at  night  under  the  editorial  direc¬ 
tion  of  George  M.  Bradt.  It  will  be 
published  at  1  cent,  as  an  experiment 
during  the  winter  travel  season. 

John  G.  Gilbert,  the  well-known  Pa¬ 
cific  Slope  cartoonist  and  “boom”  writer, 
founder  of  the  Florida  Flower  Maga¬ 
zine,  at  Tampa,  has  been  added  to  the 
staff  of  Beers'  Cuba  Opportunities 
Magazine  and  Havana  and  West  India 
.Advertising  Agency.  In  connection  with 
the  Flower  Messrs.  Gilbert  and  Beers 
will  introduce  a  new  idea  in  the  promo¬ 
tion  of  trade  to  Cuba  through  the  pub¬ 
licity  department  of  the  Florida  East 
Coast  (or  “Over- Seas”)  and  Cuba 
Railways. 

Leon  Jeronimo  Canovas,  chief  of  the 
public  information  bureau  of  the  Cuban 
Department  of  Immigration  and  Agri¬ 
culture,  has  a  new  book  on  Cuba  just 
from  the  government  press. 

British  advertisers  seem  disposed  to 
make  a  fight  for  the  Cuban  trade  the 
coming  year;  Havana  newspapers  are 
filled  with  the  announcements  of  Ca¬ 
nadian,  Manchester  and  London  ex¬ 
port  houses  and  mail-order  firms,  fol¬ 
lowing  close  upon  those  of  German  and 
Spanish  manufacturers  and  the  French 
who  have  been  making  a  specialty  of 
goods  suited  to  the  West  Indian  and 
Cuban  demand.  A  few  of  these  adver- 
t'.sements  are  placed  direct,  but  the 
bulk  of  them  are  being  contracted  for 
by  the  Havana  dailies  of  wide  circula¬ 
tion,  and  the  press  of  the  provinces — 
through  the  Beers'  -Agency. 

This  week  Mr.  Beers  closed  contracts 
with  a  number  of  papers  of  the  island 
and  capital  for  the  Sunlight  Soap  Com¬ 
pany  of  Port  Sunlight,  England  (“Mon 
key”  brand  soap) ;  also  a  twelve-inch 
d.  c  adv.  for  the  Turnock  Medical  Co., 
of  Chicago.  -And,  parties  interested  in 
boosting  the  .Atlantic  Coast  and  Florida 
East  Coast  (“Over-Seas”)  Railways, 
have  arranged  with  Mr.  Beers  to  get  out 
a  special  number  of  his  “Cuba  Oppor¬ 
tunities”  Magazine,  a  little  later  on,  to 
stimulate  travel  to  Cuba  the  present 
season. 

The  Conservative  newspaper,  El  Dia. 
which  has  become  famous  through  its 
attacks  on  the  existing  Liberal  Gov¬ 
ernment,  has  attained  such  unprece¬ 
dented  circulation  that  the  Spanish  cap¬ 
italists  who  assisted  in  its  establishment, 
have  authorized  its  editors  and  pub¬ 
lishers,  Senores  Andre  and  Espinoza,  to 
put  in  presses  and  the  best  obtainable 
printing  material — that  the  paper  may 
be  printed  from  its  own  offices,  instead 
of  from  the  presses  of  the  Havana 
Post.  The  Dia  has  just  signed  con¬ 
tracts  with  the  Duplex  Printing  Press 
Co.,  of  Battle  Creek,  for  a  modern  press 
to  eclipse  anything  yet  brought  to  Ha- 
vanna  and  with  the  Mergenthaler  Lino¬ 
type  Co.  for  ten  machines  for  early  de¬ 
livery. 

All  the  big  dailies  of  Havana — the 
Mundo,  Discussion,  La  Lucha  and  the 
Prensa.  are  devoting  pages  to  illustrated 
accounts  of  the  courtesies  that  were  ex¬ 
tended  to  the  Chinese  warship  “Hai- 
Chi,”  and  her  officers.  G.  E.  B. 


The  Beaumont  (Tex.)  Journal  has 
been  elected  to  membership  of  the  .Amer¬ 
ican  Newspaper  Publishers’  Association. 


.A  manufacturer  in  a  Northwestern 
city  prides  himself  on  a  plus  supply 
of  strong  common  sense  and  usually 
gives  every  evidence  of  the  posses¬ 
sion  of  it. 

Nevertheless,  he  was,  a  few  months 
ago,  a  pronounced  victim  of  hyp¬ 
nosis  and  allowed  a  pleasing  and 
forceful  talker  to  lead  him  to  expend 
his  entire  advertising  appropriation  in 
the  so-called  high-class  general  maga¬ 
zines. 

His  distrubution  lay  wholly  west  of  the 
Mississippi  River  and  trade  conditions  did 
not  enable  him  to  ship  East  of  the  river 
with  profit.  He  literally  threw  thousands 
of  dollars  to  the  birds. 

Then  he  awoke  with  a  start  and  now 
he  is  hu^insr  his  publicity  in  newspapers 
in  towns— the  very  “spots**— in  tshich  he 
desires  to  build  up  and  increase  his  trade. 

Nothing  short  of  hypnosis  makes  a  man 
forget  and  forego  reason  and  subjugate  his 
will  helplessly  to  another. 

A  li.ic  of  reasoning,  reviewing  and  con¬ 
sidering  the  argument  of  direct  approach — 
straight  line — least  resistance  methods,  ought 
to  convince  any  man  with  an  ordinarily 
definite  and  specific  distribution,  that  the 
easiest,  surest  and  cheapest  way  to  build 
up  that  trade  through  publicity,  is  by  use 
of  mediums  convenently  at  hand,  that  regu¬ 
larly.  surely  and  agreeably  reach  that  trade 
— and  no  useless  other 

//if  the  nail  on  the  head  cx’ery  blozv. 

Lead  the  public  to  call  for  your  goods  and 
the  stocking  of  dealers  will  be  easy. 

Make  it  easy  for  the  buying  public  to 
identify  your  goods  and  the  trade  you  cuU 
tizate  will  be  YOUR  trade. 

We  represent  leading  newspapers  in  a 
score  of  prominent  cities  and  are  loaded 
with  information  concerning  them.  It  is 
yours,  any  time,  anywhere. 

THE  JOHN  BUDD  COMPANY 

Xezespaper  Adzertising  Representatives 
Brunswick  Bldg.,  New  York;  Tribune  Bldg., 
Chicago;  Chemical  Bldg..  St.  Louis. 


Carried  100  Pages  of  Advertising. 

The  Richmond  (Va.)  Times-Dispatch 
“Bo.ston  Tour,”  in  which  nearly  a  hun¬ 
dred  of  the  leading  business  men  of  the 
city  participated,  was  a  signal  success. 
The  party,  which  traveled  in  a  special 
train,  visited  twenty-seven  towns  in 
Virginia  and  North  Carolina,  making 
known  in  each  the  fact  that  Richmond 
possesses  unusual  advantages  as  a  busi¬ 
ness  and  residential  city.  Copies  of  the 
Times-Dispatch  “booster”  edition  con¬ 
taining  100  pages  of  advertising,  over 
200,000  lines,  telling  Richmond’s  story, 
were  distributed.  The  amount  of  ad¬ 
vertising  is  100  per  cent,  greater  than 
was  ever  before  published  in  the  paper 
during  its  entire  history  of  sixty  years. 


MNE  MONTHS’  GAIN 

In  nine  months  of  1911,  The 
New  York  Times  published 
5,867,986  lines  of  advertisements, 
compared  with  5,452,934  lines  in 
the  corresponding  period  of  last 
year,  a  gain  of  415,052  lines. 

The  New  York  Times  reaches 
the  largest  circle  of  prosperous 
readers  in  Greater  New  York  and 
vicinity  and  makes  a  more  remu¬ 
nerative  return  to  advertisers  than 
any  other  newspaper. 
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JOY!! 


IN  THE  firft  nine  months 
^  of  this  year — January  to 
September  inclusive  — the 

Morgen- Journal  GAINEJJ  56,319  Ad».rtilg 


GLOOM 


IN  THE  same  period  the 

^  Staats-Zeitung  .  . 
New-Yorker  &  Revue 


3LOOM 


LOST  257,376 
LOST  113,782 


Lines  of 
Advertising 
Lines  of 
Advertising 


THE  REASON? 

Greater  Circulation — 


Greater  Results  for  Advertisers- 


The  Morgen-Joumal  has  more  circu¬ 
lation  than  all  the  other  New  York 
German  Morning  papers  put  together 

Just  one  instance  -  a  safety  razor  manu¬ 
facturer  sold  1,197  razors  (cash  return, 
$1,017.45)  with  advertising  in  the 
Morgen-Journal  costing  $1  72.80 

Are  you  overlooking  the  immense  buying  power  of  New  York  Germans 
— a  German  population  larger  than  any  other  city  in  the  world,  except 
one?  Have  us  tell  you  how  to  get  the  German  trade  in  New  York. 


GLCX)M  /  / 


The  Morgen-Journal 


18  Spruce  Street 
New  York 


HEMPHIIX  GOES  TO  CHARLOTTE. 


Where  He  Will  Edit  the  Ohserver,  a 
Wide-awake  Newspaper. 

Major  James  Calvin  Hemphill,  editor 
of  the  Richmond  (Va.)  Times-Dispatch, 
has  resigned  in  order  to  take  editorial 
control  of  the  Charlotte  (N.  C.)  Ob¬ 
server. 

Major  Hemphill  is  one  of  the  leading 
journalists  of  the  South.  Up  to  two 
years  ago  he  guided  the  destinies  of  the 
Charleston  (S.  C.)  News  and  Courier. 
He  was,  and  is  to-day,  one  of  the  clear¬ 
est  thinkers  and  the  most  forceful  writ¬ 
ers  in  the  country.  He  hits  out  from  the 
shoulder  when  he  writes  on  political  or 
municipal  reform.  His  enemies,  if  he 
has  any,  respect  him,  and  his  friends 
swear  by  him. 

The  Major  will  enter  upon  his  new 
field  of  activity  with  the  best  wishes  of 
a  host  of  admirers. 


NEW  PUBLICATIONS. 

The  Intercoastal  Magazine,  the  pur¬ 
pose  of  which  is  to  advocate  the  inter¬ 
coastal  canal  and  advertise  Texas,  will 
shortly  make  it  appearance  under  the 
editorial  direction  of  James  T.  Denton, 
at  Orange. 

Waupac.a,  Wis. — The  Leader  is  the 
name  of  a  seven-column  weekly  news¬ 
paper  to  be  brought  out  in  this  place  on 
October  ID,  by  L.  W.  Krake,  formerly 
editor  of  the  Waupaca  Republican  Post. 

Poc.ATELi.o,  Ida. — The  Herald  is  a  new 
comer.  R.  H.  Kistler,  formerly  of  the 
Optic,  is  associated  in  the  editorship. 

Durham,  N.  C. — The  Daily  Sun, 
which  has  heretofore  been  issued  six 
days,  will  now  be  issued  also  on  Sun¬ 
day. 

Jonesboro,  Tenn. — A  company  has 
been  organized  here,  with  H.  C.  Beau¬ 
champ  as  president,  to  publish  the  Ad¬ 
vance,  a  new  weekly  paper. 

Byron,  Okla. — The  Republican  edited 
by  H.  L.  Wilson,  has  been  discontinued, 
but  in  its  place,  Mr.  Wilson  announces 
that  he  will  bring  out  the  Promotor. 

Montevidio,  Minn. — The  Daily  Amer¬ 
ican,  published  by  C.  D.  Hills,  has 
made  its  debut. 

Proviience,  R.  I. — The  Rhode  Island 
Examiner,  a  weekly  newspaper  devoted 
to  the  interests  of  the  Democratic  party, 
has  made  its  appearance. 

Bussey,  la. — A  new  paper  called  the 
Record,  edited  by  Elmer  D.  Hinkhouse, 
of  Fairfield,  has  been  started. 

Detroit,  Mich. — The  Northeastern 
Review,  under  the  management  of  the 
Northeastern  Business  Men’s  Associa¬ 
tion,  has  made  its  debut,  with  Russel  P. 
Nixon  as  president. 

Westminster,  Md. — The  Times  is  a 
new  Republican  weekly  just  brought 
out  by  the  Mather  Printing  Co.,  with 
Roy  H.  Kenly  as  editor. 

Atlanta,  Ga. — B.  M.  Blackburn  says 
that  he  intends  to  publish  a  new  daily 
paper  called  the  People’s  Tribune,  which 
will  favor  the  policy  of  local  self  gov¬ 
ernment. 

Moscow,  la. — The  Star-Mirror,  a 
weekly,  has  made  its  appearance  as  a 
daily  afternoon  paper. 

Passaic,  N.  J. — The  Issue,  a  new  so¬ 
cialistic  paper,  edited  by  B.  S.  Webster, 
has  been  launched. 


Editor  and  Minister  Swap  Jobs. 

W.  B.  Jessup,  editor  of  the  Bremer¬ 
ton  (Wash.)  Searchlight,  and  the  Rev. 
R.  L.  Wolfe,  pastor  of  the  McKinley 
Memorial  Church,  of  that  city,  recently 
exchanged  occupations  for  a  week.  The 
editor  preached  in  the  Methodist  church 
on  Sunday,  and  the  clergyman  edited  the 
Searchlight  for  a  week.  Each  acquitted 
himself  with  credit. 


NEW  YORK  OBSERVER  SOLD. 


Its  New  Owner  Is  Andrew  Stevenson, 
of  Chicago. 

The  New  York  Observer,  owned  by 
the  late  Dr.  John  B.  Devins,  the  oldest 
Presbyterian  weekly  in  the  Urtited  States, 
has  been  purchased  by  Andrew  Steven¬ 
son,  of  Chicago,  who  owns  a  chain  of 
religious  newspapers  published  in  dif¬ 
ferent  parts  of  the  country.  No  change 
will  bt  made  in  the  present  staff  of  the 
Observer. 

The  Observer  was  founded  in  1827, 
and  was  incorporated  in  1877.  Its 
founder  was  Iraeneus  Prime,  and  it 
stayed  in  the  Prim?  family  until  Dr. 


Devins  purchased  it,  about  ten  years 
ago.  The  venerable  Rev.  Dr.  Charles 
Augustus  Stoddard,  a  relative  of  the 
Primes,  is  still  an  editorial  writer 
and  is  well  known  as  “Augustus.”  He 
signs  his  articles  that  way. 

Mr.  Stevenson  is  a  well  known  Pres¬ 
byterian  layman.  He  is  a  member  of 
the  Committee  on  Evangelistic  Work 
of  the  Presbyterian  Church,  and  an 
officer  of  the  International  Sunday 
School  Association. 


The  rumor  is  current  that  a  new  con¬ 
servative  daily  French  paper  will  soon 
be  established  in  Quebec.  Mr.  Sevigny, 
M.  P.,  will  bf  director  of  the  paper. 


Magazine*  Consolidate. 

The  Washington  Historian,  a  publica¬ 
tion  devoted  to  the  early  history  of  the 
State,  and  the  Western  Tours  Maga¬ 
zine,  of  Tacoma,  Wash.,  have  been  con¬ 
solidated,  and  hereafter  will  appear  un¬ 
der  the  title  of  the  Washington  Histo¬ 
rian  and  Western  Tours,  Edyth  Tozier 
Wetherell  is  editor  and  manager  of  the 
Western  Tours  department,  and  W.  H. 
Gilstrap  is  editor  of  the  historical  de¬ 
partment. 


Omaha,  Neb.,  is  planning  to  issue  a 
municipal  newspaper  to  convey  to  tax¬ 
payers  and  outsiders  interesting  facts 
about  the  city. 
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WASHINGTON  NEWS. 

Death  of  William  E.  Curtis  Casts  a  , 
Shadow  Over  the  Correspondents  ! 
— Plate  Printers  Fearful  of  Power  j 
Presses  —  La  Follette’s  Publicity  ! 
Bureau  Busy  Booming  His  Can-  ; 
didacy  for  President.  j 

(.Special  Correspondence.)  | 

Washington,  Oct.  13. — Few  journal- , 
ists  enjoy  the  friendship  of  their  fellow 
workers  and  the  esteem  of  men  in  high  | 
office  so  completely  as  the  late  William  | 
E.  Curtis,  who  was  referred  to  by  11.  j 
H.  Kohlsaat,  publisher  of  the  Chicago 
Record- Herald,  as  the  best  known  cor-  ' 
respondent  in  the  United  States.  The 
death  of  Mr.  Curtis  was  a  complete ' 
surprise  to  the  newspaper  men  of 
Washington,  who  hardly  looked  on  him  | 
as  an  old  man.  His  energy  and  activity,  j 
together  with  his  seemingly  robust 
health  did  not  convey  the  impression  of 
age.  When  news  of  his  death  became  ! 
known,  the  family  received  many  mes-  ‘ 
sages  of  condolence  from  people  in  all  1 
walks  of  life,  from  President  Taft  down  : 
to  the  humbler  persons  who  had  known  , 
and  liked  a  man  who,  as  he  himself  put  j 
it  in  his  will,  tried  to  ‘‘give  the  world  j 
true  and  useful  information  and  pub¬ 
lish  the  good  that  men  do  rather  than  ] 
the  evil.”  i 

The  funeral  was  held  Sunday  after- ; 
noon  from  the  family  residence,  1801  | 
Connecticut  avenue.  The  parlors  were  | 
banked  with  floral  offerings  and  the 
following  persons  acted  as  pallbearers : 

James  Wilson.  Seeretar.v  of  Agricul-  j 
.  ture ;  H.  II.  Kohlsaat,  publisher  of  the 
Chicago  Record-Herald ;  Col.  Alexander 
Rodgers.  U.  S.  A. ;  Charles  M.  Russell. 

,  Massillou,  O. :  Dr.  II.  C.  Yarrow.  Wash¬ 
ington,  and  I.eroy  T.  Vernon,  Washington 
correspondent  of  the  Chicago  Daily  News, 
who  representiHl  the  Gridiron  and  Xa- 
tional  Press  clubs  and  the  press  gallery 
of  Congress. 

lOKRESPONIlEXTS  .\IK)1*T  KESOLl’TIONS. 

The  National  Press  Qub  and  the 
Gridiron  Club  adopted  resolutions  of 
sorrow,  referred  to  the  .ictive  interest 
of  the  deceased  in  the  affairs  of  the 
club,  and  c.xtended  condolences  to  the 
widow  and  members  of  the  family. 
The  corps  of  Washington  correspond¬ 
ents  met  in  special  session  and  adopted 
resolutions,  dignified,  but  full  of  feel¬ 
ing,  expressing  appreciation  of  the  high 
attainments  and  character  of  the  de¬ 
ceased  and  sorrow  at  his  departure. 

A  committee,  consisting  of  Leroy  T. 
Vernon,  of  the  (Miicago  Daily  News ; 
.Tohn  T.  Suter.  of  the  Chicago  Record- 
Herald.  and  Ernest  G.  Walker,  of  the 

Prosperous  Milwaukee 

Population  .  180,000 

Number  of  manufacturing  plants  t,080 

Number  of  employes .  105,019 

Amount  of  Wages  paid  1900....  $89,057,984 

Capital  invested  .  $229,864,88$ 

Value  of  year’s  production .  $828,854,828 

Bank  clearings  . $602,880,459.44 

Post  office  receipts .  $1,600,000.00 

Building  expenditures . $16,488,440.00 

If  you  wish  to  secure  your  share  of  this  pros¬ 
perity,  use 

The  Evening  Wisconsin 

Milwaukee’a  Leading  Home  Paper 

It  daily  enters  the  HOMES  of  over  40,000  oi 
these  prosperous,  well-paid  people.  It  reaches 
the  class  that  have  the  money  to  buy. 

Rigid  oaaminatian  of  circulation  com- 
plolod  by  the  Aaaociation  of  American 
Advertiaera.  Oct.  3.  I»10. 

JOHN  V.  CAMPSIE.  Bisiacss  Maaatcr. 

CHAS.  H.  EDDY,  Foreign  Repreaentative. 
NEW  YORK  OFFICE,  1  Madiaon  Ave. 
CHICAGO  OFFICE,  150  Michigan  Ave. 

(RohL  J.  Virtue.  Mgr.) 


C.  .\RTllUk  I’K.\RSO.\,  (.Vfcfuyci.) 

EUilUK  uE  THE  LO.NIIO.N  EXPRESS,  WHO  WILL  RETIRE. 


|— ■  ^  ^  ■■iv — ..  v'v.y '  ■  - — United  Press  while  his  chief,  W.  W. 

p  •  ~  ■  Hawkins,  was  doing  the  same  stunt  in 

i  ^  York  office  last  summer,  has 

gone  to  Chicago,  bag  and  baggage,  to 
\  ^  assume  responsible  duties  in  the  office 

there.  This  is  announced  to  be  in  the 

I  nature  of  a  recognition  of  good  work. 

j  aid,  is  back  from  a  trip  through  the 

where  he  did  the  feeling-the- 
‘  pulse  stunt  for  his  paper  regarding  the 

■  i  W  political  situation. 

■  '  ^  Ernest  Walker,  chief  of  the  Boston 

i  S  ;  '  Herald  bureau,  is  home  from  his  tour 

r  through  the  middle  West,  whence  he 

-'T  sent  political  letters  to  his  paper. 

I  ‘  '  i~'  ■  '  Angus  MeSween,  correspondent  for 

1  '  V  *  ’  .  the  Philadelphia  American,  has  been 

j  ’  .  testing  the  sentiment  of  the  near  West 

t  ,  ”  on  politics.  He  has  now  turned  his 

^  face  homeward,  but  stopped  in  Chicago 

;  to  attend  the  Republican  Progressive 

Conference  there  on  the  lOth.  Then 
^  ■  he  w'ill  come  back  to  Washington, 

w  .-  Manager  Hunter,  of  the  Herald,  is 

’ -  '  making  a  big  hid  for  business,  and  the 

■  -  way  the  editorial  staff  is  filling  the  col- 

^  limns  with  live  matter  makes  it  easier 

^ for  him  to  land  the  contracts. 

M.  F.  Tighe,  the  nestor  of  the  Wash- 
?-  7^  ,  A/f-  -  ington  corps  of  correspondents,  though 

/'■  V  '>■■  ■wm  t  _  he  doesn’t  look  it,  was  unable  to  take 

^  X  that  European  trip  he  had  planned,  and 

,y  he  has  been  here  in  charge  of  the 

F  *  •  ^  ■  •'  ■  Hearst  bureau  all  summer,  except  for 

^ ■  3  few  weeks  that  he  spent  at  Saratoga 

.  .  .y'  ,  Mrs.  Tighe  went  over  with  the  children 

__  early  in  the  season,  and  Matt  was  to 

.  '  •  •  I  follow.  Then  one  of  the  little  dears  got 

-  ~  •  — - -  sick  and  was  promptly  brought  home 

C.  .\RTllUk  I’E.\RSO.\,  (.Vrefuj/f  1.)  the  family  doctor  to  give  his  per- 

EUiioK  uE  THE  Lo.NilOX  EXfREss,  WHO  WILL  RETIRE.  sonal  attention  to  it.  Matt  is  planning 

_ _ _  now  to  go  over  next  summer. 

,  r  Alfred  L.  Geiger,  one  of  the  bright 

Ibistuu  Herald,  represeuted  the  corps  „f  j,|i  nffaij-s  in  the  Philippines.  vounK  men  on  the  Sun  and  renowned 

..1  eoi  resi.muleiit.><  at  the  tuueral.  While  Controller  Traeewell  mav  interpret  T  ^  "  ?  u  a  f  renowned 

The  will  of  Mr.  Curtis  was  filed  for  the  act  of  Congress  in  this  case  to  mean  ’"timate  knowledge  of  State  De- 

lirobate  last  Tuesday,  Oct.  10.  It  left  that  the  Piiilippine  eurreney  may— with  partment  affairs,  is  back  from  a  vaca¬ 
te  his  KTandson  W  illiam  Elerov  Cur  *he  emphasis  on  the  ‘may’ —  be  printed  tion  spent  in  New  England  and  Nova 

,,  ,  I  ,  ■  X-  on  power  presses,  as  an  economic  meas- 

tis,  11,  Ins  watch,  his  portrait  by  \  os,  ure.  the  Secretnrv  of  War  can  reverse  the  r-i,"  a  t-  .i  i,'  f  r  .i  w  u 

and  the  scrapbooks  containing  his  news-  ojiinion  of  the  Controller  and  order  that  Elting  A.  howler,  cruet  ot  the  Wash- 

paper  letters,  and  a  complete  set  of  his  *'jl  currency  of  our  island  posses-  ington  bureau  of  the  New  York  Sun, 

published  works  He  expressed  the  **’'"’*  be  iminted  on  hand  presses,  as  jg  enjoying  a  vacation  in  New  York 

puuiisnea  worKs.  ne  expressea  ine  ig  the  ease  with  the  eurreney  of  the  Unit- 

Iioiie  that  his  grandson  would  adopt  the  e<i  States.  other  places. 

profession  of  journalism  and  continue  "'The  Secretary  of  W'ar,  who  has  made  Bert  E.  Trenis,  513  Fourteenth  street 
to  do  the  service  his  grandfather  had  '*  careful  study  of  the  merits  of  the  con-  northwest,  just  opposite  the  New  Wil- 
iKgu,.  „I  p„l.li,hi„g  ,l,e  good  rather  S'T  iUXK- '"<*  "" 

than  the  evil  that  men  do.  printing  of  the  Philippine  currency,  notes  publisher. 

To  John  T.  Suter,  of  the  W'ashington  *nd  certficates  on  the  old  hand  presses,  Corey  Stadden,  correspondent  for  the 
staff  of  the  Record-Herald,  was  left  ^  New  Orleans  Picayune,  took  Mrs.  Stad- 

tf*i  AiYA  ‘  A.'  £  L*  1  J  mft_\  pr0S6r\6  iniit  iii^n  oi  cxcciIcdcc  Hpti  wifH  fiim  oti  ji  viQit  to  lit^  olH  Hom<* 

$1,000  in  appreciation  of  his  long  and  and  unsurpassed  workmanship  in  engrav-  .  "  ^  visit  to  nis  om  nome 

loyal  friendship  and  devotion.  The  resi-  ing  and  printing  that  gives  to  the  cur-  Ohio  last  summer,  fie  is  working  up 
due  of  the  estate  is  left  to  the  widow  reney  of  this  country  unquestioned  supe-  a  good  law  practice  since  he  was  admit- 

Cora  K  Curtis  who  is  to  serve  as  ex-  protection  against  counterfeit-  tej  to  the  bar  and  it  wouldn’t  be  sur- 

ecutrix.’  without  bond.  ‘“-This  whole  matter  will  be  strongly  P'’'S'"g  journalism  down 

FEARFL'i.  OF  POWER  PRESSES  presented  by  the  plate  printers  and  or-  cold  some  of  these  days. 

For  years  the  plate  printers  have  sanized  labor  influences  from  all  over  the 

T  11  *  ^  1  1  country  to  the  next  Congress  for  final 

fought  successfully  to  prevent  the  sub-  adjudication.  That  the  final  result  will 
stitution  of  power  presses  for  the  hand  he  in  our  favor  we  feel  assured.” 
presses  still  in  use  in  the  Bureau  of  working  for  la  follette. 

Engraving  and  Printing.  Recently  the  There  is  great  activity  around  the 
Controller  of  the  Treasury  decided  La  Follette  publicity  bureau.  Walter  J. 

that  the  law  of  1898,  providing  that  Fahey,  of  the  Munsey  staff  and  Wash- 
all  bonds,  notes  and  checks  should  be  ington  correspondent  for  the  new  Los 
printed  on  hand  presses,  did  not  apply  Angeles  Tribune,  is  chief  of  the  bureau 
to  Philippine  currency.  The  printers  jg  turning  out  a  lot  of  work.  Last  | 
tear  that,  following  this  decision,  the  ^.pek  60,000  pieces  of  mail  were  sent 

Secretary  of  the  Treasury  will  have  out.  Medill  McCormick,  of  the  Chi- 

Iiower  presses  installed  for  the  printing  cago  Tribune,  is  here  to  help  La  Fol- 

of  this  currency,  and  that  this  will  be  lette’s  fight,  and  in  order  to  be  right 

but  the  opening  wedge  for  the  removal  the  job/*  he  has  taken  a  house  and 
of  all  hand  presses  and  the  substitution  here  3I1  winter.  He  is  a  fighter 

of  power  presses.  Mr.  Mac\  eigh  is  not  ^yjU  doubt  make  things  interest- 
now  in  the  city,  but  it  is  believed  he  jng  for  the  other  candidates. 

IS  m  favor  of  putting  m  modern  power  Worth  G.  Harder,  of  the  Associated 
pres^s.  In  a  local  interview,  Charles  Press,  has  returned  from  a  three  weeks’ 

T.  Smith,  editor  of  the  Plate  Printer,  vacation  in  Michigan  and  Illinois. 

■  ...  ,  ,  Harder’s  feature  work  has  groavn  to 


that  official.  Two  weeks  ago  practically  editors. 

a  similar  dictum  was  issued  by  Mr.  Perry  Arnold,  whose  father  is  editor 
rracewell.  As  I  understand  the  situation  of  thp  Department  of  Agriculture  pub- 
surrounding  this  mooted  question,  the  i-  l  .•  te  • 

Secreury  of  War  is  the  last  resort  in  “cations,  and  who  was  himself  in 
insular  affairs,  and  is  practically  at  the  charge  of  the  Washington  offtQe  pf  the 


How  the  Big  Stores  of  Philadelphia 
SeU  Things  to  Germans 

It's  interesting  to  know  that  the  great 
department  stores  of  Wanamaker,  Gim- 
bcl  Bros.,  Strawbridse  &  Clothier,  Snel- 
lenburg's  and  Lit  Bros,  use  over  two 
million  lines  a  year  to  tell  their  mer¬ 
chandise  stories  in  the 

German  Gazette 

The  Leading  German  paper  in  a  city 
with  60,000  German  homes.  This  paper 
carries  the  advertising  of  all  the  pro¬ 
gressive  houses  The 


Evening  Democrat 
Sunday  Gazette  Weekly  Gazette 

Also  reach  certain  exclusive  fields  and 
prove  their  value  to  the  advertiser.  The 
German  Gazette  stands  second  among 
the  morning  newspapers  of  Philadelphia. 

The  following  table  shows  the  volume 
of  display  advertising  printed  in  each 
of  the  Philadelphia  morning  newspapers 
for  the  month  of  August; 

Record  .  306.875  Lines 

GAZETTE  . 200.R40  Lines 

North  American .  281.890  Lines 

Inquirer  .  211,300  Lines 

Press  .  176,010  Lines 

Ledger  .  158.270  Lines 

The  Genun  Gazette  Publishing  Co. 

PHILADELPHIA 
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AN  EDITOR,  NOT  FROM  CHOICE. 


How  Russell  of  the  Elizabeth  Times 
Obtained  His  Start. 

A  young  man,  born  in  Mississippi,  but 
an  Oxford  University  graduate,  while 
teaching  school  soon  after  leaving  the 
university,  one  morning,  twelve  years 
ago,  received  notice  from  a  friend,  to 
whom  he  had  made  a  substantial  loan, 
that  he  desired  to  turn  over  to  him  his 
country  weekly,  and  printing  plant  con¬ 
sisting  of  a  Washington  hand  press  and 


I-  T.  RUSSF-Ll- 

a  limited  amount  of  type,  with  an  office 
devil  as  the  only  employe. 

Although  he  had  never  had  any  ex¬ 
perience  in  a  printing  office,  and  had 
never  even  seen  a  printing  press  in  his 
life  before  he  went  to  the  office  to  pro¬ 
duce  the  paper,  he  nevertheless  suc¬ 
ceeded  in  getting  out  the  several  issues 
as  they  were  due.  He  worked  hard  and 
intelligently  and  made  the  newspaper  a 
■uccess. 

The  young  man  referred  to  was  L.  T. 
Russell,  at  present  the  editor  and  owner 
of  the  Elizabeth  (N.  J.)  Times.  Dur¬ 
ing  his  business  career  he  has  owned 
and  published  individual  papers  in  four 
States  and  Territories,  all  of  which  were 
Democratic  in  principle,  but  not  in  a 
partisan  way.  Holding  that  a  man  is 
first  a  citizen,  then  a  Democrat,  and 
afterwards  a  partisan,  Mr.  Russell  be¬ 
lieves  that  there  is  a  very  wide  differ¬ 
ence  between  the  word  Democracy  and 
what  the  organized  Democratic  party 
may  be  doing  at  any  particular  time. 
He  also  holds  that  no  party,  denomina- 


The  Wm.  L  Betts  Company 

SUITE  406,  WORLD  BUILDING 

NEW  YORK  CITY,  N.  Y. 


Newspaper  Contest  Experts 

Last  week  we  gave  results 
of  some  of  our  large  city 
contest;  this  week  we  give 
results  in  small  cities: 

Pottsville,  Pa.  $10,750 

Washington,  Pa.  $10,698 

Johnstown,  Pa.  $10,500 

Jamestown,  N.  Y.  $10,412 

Oil  City,  Pa.  $8,911 

Towanda,  Pa.  $7,608 


tion  or  label  adds  one  whit  to  the 
capacity  of  any  man  for  office. 

Mr.  Russell  is  the  sole  individual 
owner,  editor  and  business  manager  of 
the  Elizabeth  Evening  Times,  and  per¬ 
sonally  looks  after  every  detail  of  the 
office  in  all  its  departments,  even  to  the 
mechanical  end.  He  does  not  think  that 
he  has  done  very  much,  but  believes 
he  could  have  accomplished  a  good  deal 
more  had  he  been  associated  with  men 
capable  of  specializing  in  each  depart¬ 
ment,  with  a  corporation  behind  him. 

The  Times  was  founded  in  1901.  It 
now  occupies  a  commodious  office  and 
is  the  only  Democratic  daily  in  the 
Fifth  Congressional  District.  Mr.  Rus¬ 
sell  has  recently  installed  in  the  com¬ 
posing  room  a  No.  9  Mergenthaler  lino¬ 
type,  which  was  the  first  machine  of 
its  kind  installed  in  the  United  States 
outside  of  New  York. 

Mr.  Russell  ,  has  recently  taken  to  him¬ 
self  a  helpmeet  in  the  person  of  Miss 
Marian  Genevieve  Cronin.  The  couple 
has  just  returned  from  their  honey¬ 
moon  trip,  and  are  receiving  the  con¬ 
gratulations  of  their  friends. 


CHANGES  IN  INTEREST. 

Little  Rock,  Ark. — W.  J.  Douglass, 
editor  of  the  North  Arkansas  Star,  is 
now  sole  proprietor  of  that  paper,  hav¬ 
ing  purchased  the  interest  of  his  former 
partner,  George  Hinchman. 

Plattsmouth,  Nebr.  —  The  News- 
Herald  has  been  purchased  by  O.  E. 
Mayfield,  formerly  proprietor  of  the 
W'^eeping  Water  Republican. 

JouRDANTON,  Tex.  —  The  Atascosa 
Monitor  has  passed  into  the  hands  of 
Terry  &  Webb,  the  former  lately  of  the 
San  Augustine  Sentinel  and  the  latter 
of  the  Lytle  Herald. 

Trinidad,  Colo. — The  Chronicle-News 
was  sold  recently  to  Judge  Northcutt, 
of  this  city. 

Clay  City,  Ind. — The  Reporter, 
owned  by  the  late  W.  J.  Ward,  has 
been  purchased  by  George  W.  Grames. 
of  Bainbridge,  Ind. 

Owanka,  S.  Dak. — Miss  G.  Will- 
hoite  has  taken  over  the  plant  of  the 
Bee,  a  local  weekly  newspaper. 

Coldwater,  Mich. — The  Courier  has 
been  sold  to  John  W.  and  Henry  F. 
Gardner,  of  New  York. 

Magazine,  Ark. — H.  P.  Cravens,  of 
Lonoke,  has  bought  the  Gazette  at  this 
place. 

Armstrong,  la. — The  Journal,  a  week¬ 
ly  paper,  was  recently  sold  to  Walter 
McBride,  of  Emmitsburg. 

Beatrice,  Nebr. — Walter  Martin  has 
bought  the  Liberty  Journal  from  Dan 
Martin,  who  will  move  to  a  ranch  in 
Texas. 

Idabel,  Ukla. — J.  R.  Knight  has  pur¬ 
chased  an  interest  in  the  Beacon-Times, 

'  a  weekly  newspaper,  and  has  taken 
charge  of  same. 

Perkins,  Okla. — Ivo  Kenworthy,  of 
this  town,  has  purchased  the  Journal 
from  G.  D.  Hunnicutt. 

Antigo,  Wis. — The  Republican  has 
passed  into  the  hands  of  the  Berner 
Brothers  Publishing  Co.  The  paper  was 
organized  twenty-five  years  ago. 

Uniontown,  Pa. — The  People’s  Tri¬ 
bune  has  been  sold  to  a  local  corpora¬ 
tion. 

Toledo,  O. — The  International  Pub¬ 
lishing  Co.  have  sold  the  East  Toledo 
Enterprise,  a  weekly  paper,  to  the  ed¬ 
itor,  Kauffman  C.  Kaichen. 

Hackensack,  N.  J.— Mayor  Charles 
W.  Bell,  of  Hackensack,  succeeds  M.  J. 
Ford  as  president  of  the  Democrat  Pub¬ 
lishing  Co.,  publishers  of  the  Bergen 
County  Democrat  by  taking  over  that 
gentleman’s  stock  interest.  It  is  ru¬ 
mored  that  the  Democrat '  ‘  will  be 
changed  from  a  weekly  to  a  daily, 
Saluda,  S.  C. — W.  Grady^  Hazel  has 


The  Multiple  Machine  Idea 


Eliminates  Waste 

Waste  of  Floor  Space 
Waste  of  Time 
Waste  of  Labor 

It  Conserves  Energy 
Concentrates  Effort 
Increases  Product 


it  has  reached  its  highest  develop¬ 
ment  in  our 

‘t 

Quick  Change  Model  8 
Three  Magazine  Linotype 

and 

Quick  Change  Model  9 
Four  Magazine  Linotype 

Both  One-Man  Machines 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK  CITY 

CHICAGO:  S.AN  FRANCISCO:  NEW  ORLEANS: 

1100  S.  Wabash  Ave.  638-646  Sacramento  St.  549  Baronne  St. 

TORONTO:  Canadian  Linotype,  Ltd.,  35  Lombard  St. 


purchased  the  Standard  from  J.  R 
Smith,  former  editor. 

Hutchison,  Kans. — The  Daily  Gazette 
has  been  sold  to  D.  W.  Hills  and 
William  M.  Harrison,  of  Salina. 

Stigler,  Okla. — The  owners  of  the 
State  Sentinel  have  purchased  the  Has¬ 
kell  County  Leader  from  S.  J.  Oslin. 

Nixon,  Tex. — W.  H.  Howell,  pro¬ 
prietor  and  manager  of  the  Nixon 
News,  has  sold  his  plant  to  O.  G.  Wil¬ 
son,  of  Victoria. 

Rock  Rapids,  la. — Howard  H.  Peters 
has  purchased  the  Little  Rock  Free 
Lance  from  C.  E.  Davison. 

Montour  Falls,  N.  Y. — The  Free 
Press,  a  weekly  publication,  has  been 
acquired  by  A.  H.  Stoddard  and  Albert 
C.  Teetsel  from  Charles  B.  Ball,  who 
has  been  editor  and  proprietor  for  twen¬ 
ty-two  years. 

Audubon,  la. — A.  C.  Ross,  editor  of 
the  Republican,  has  sold  his  interest  in 
the  paper  to  Henry  J.  Hoogenakker. 
Mr.  Ross  retires  on  account  of  ill  health. 

Barbourville,  Ky.  —  The  People’s 
News,  a  well-known  Republican  paper, 
has  passed  into  the  hands  of  the  Demo¬ 
crats,  with  James  A.  McDermott  as 
editor.  


New  Houston  Daily. 

The  Houston  (Tex.)  Press,  a  one 
cent  newspaper  edited  by  Paul  C.  Ed¬ 
wards,  with  C.  E.  Gilliam  as  business 
manager,  was  launched  on  Monday,  Sep¬ 
tember  25.  The  paper  consists  of  four 
pages,  eight  columns  to  the  page,  and  is 
well  illustrated  with  feature  articles.  It 
has  the  service  of  the  United  Press 
Association,  and  news  picture  and  spe¬ 
cial  correspondence  from  the  News¬ 
paper  Enterprise  Association.  The 
Press  is  sold  at  one  cent  a  copy.  An 
unusual  thing  about  the  first  issue  is 
that  it  does  not  carry  a  single  line  of 
advertising.  The  publishers  of  the  new 
paper  believe  that  there  is  room  for  a 
third  daily,  and  will  endeavor  to  make 
the  paper  so  attractive  that  it  will  be¬ 
come  a  quickly  popular  success. 


Won’t  Give  It  Up. 

Oliver  Kelly,  publisher  of  the  Lebanon 
(Ky.)  Enterprise,  in  renewing  his  sub¬ 
scription  to  The  Editor  and  Publisher, 
writes:  “V\’e  find  we  are  deriving  from 
it  each  week  too  much  pleasure  and 
profit  to  give  it  up  and  for  this  reason 
enclose  our  renewal.” 


Suburban  Weekly 

One  of  the  largest  and  most  substantial 
weekly  newspapers  adjacent  to  New  York 
City,  with  over  4.000  circulation,  steadily 
growing,  occupying  unique  field,  making  at¬ 
tractive  profits  with  big  development  oppor¬ 
tunities,  excellent  job  plant  for  city  orders, 
can  be  bought  right  by  publisher  of  standing. 

Harwell  &  Cannon 

Brokers  in  exclusive  newspaper  and  maga¬ 
zine  properties. 

Fiftb  Avenue  Building 
cur.  5Ui  Avenue  and  23d  Street 
NEW  YORK  CITY 


ANNOUNCEMENT 

This  is  to  announce  that  C.  E. 
Perrigo,  Originator  of  “THE  MOD¬ 
ERN  BABY  CONTEST”  has  sev¬ 
ered  his  connections  with  The 
McDonald  Syndicate,  of  Erie,  Pa., 
and  is  now  interested  in  and  affiliated 
with  this  company. 

The  United  Contest  Company 

( Incorporated ) 

“Not  the  cheapest,  hut  the  beat** 

811  Gtizen  Bldg.  Cleveland,  O.  | 
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RETIRES  FROM  CONSTITUTION. 


Robj  Robinton,  Butines*  Manager,  U 
Succeeded  by  J.  R.  Holliday. 

Roby  Robinson,  for  ten  years  vice- 
president,  secretary-treasurer  and  busi¬ 
ness  manager  of  the  .\tlanta  Consti¬ 
tution,  has  resigned,  and  has  been  suc¬ 
ceeded  by  James  R.  Holliday,  who  has 
been  associated  with  the  Constitution 
in  various  capacities  for  many  years. 

Mr.  Robinson  retains  his  one-fifth 
interest  in  the  paper  and  will  continue 
to  serve  as  a  member  of  the  board  o’ 
directors.  He  severs  his  active  con¬ 
nection  with  the  Constitution  in  ordei 
that  he  may  devote  all  of  his  time  to 
the  business  interests  of  the  Robinson, 
Humphrey  Co.,  of  Atlanta,  dealers  in 
bonds,  in  which  he  is  a  partner  with 
\V.  G.  Humphrey. 

v....er  changes  in  the  staff  of  the 
Constitution  are  as  follows:  E.  Stow, 
who  has  been  auditor  of  the  compan\ 
for  a  number  of  years,  has  been  made 
secretary  and  treasurer,  in  charge  01 
the  physical  properties  of  the  com 
pany,  the  accounting,  purchase  of  sup 
plies  and  operating  features  of  the 
plant.  T.  B.  French  will  act  as  as- 
si:3tant  business  manager  and  have 
charge  of  the  advertising  department. 
Louis  Holliday  and  Sig  Margan  will 
conduct  the  foreign  advertising  de¬ 
partment. 


A  special  edition  of  1,000.000  copies 
of  newspapers  will  be  employed  in  Oc¬ 
tober  to  boom  the  Te.xas  Midcoast  In¬ 
dustrial  Congress. 


AD  COURSE  STARTS  SEASON. 

Mr.  Blanchard  Speaks  on  Advertis¬ 
ing  as  an  Occupation. 

“.Advertising  as  an  Occupation  for 
Young  Men”  was  the  subject  of  a  lec¬ 
ture  delivered  by  Frank  Leroy  Blanch¬ 
ard  at  the  opening  session  of  the  ad¬ 
vertising  course  of  the  Twenty-third 
street  V.  M.  C.  on  Wednesday  eve- 
ning.  The  speaker  first  gave  the  class 
a  general  idea  of  the  field  and  the  ex¬ 
tent  to  which  advertising  is  b<  ing  em 
ploye.l  in  the  promotion  of  business  in 
the  L’nited  States.  The  amount  spent 
in  l!il0  wa.s  appro.ximately  $4n(),n:.0,hUh, 
which  included  all  forms  of  advertising 
The  increasing  demand  for  competent 
men  in  all  departments  of  ad\ertising 
was  an  indication  of  the  healthful  con 
dition  of  the  business. 

Mr.  Blanchard  then  took  up  the  dif¬ 
ferent  positions  and  told  of  the  quali¬ 
fications  necessary  for  each  one,  and 
the  salaries  paid. 

The  new  class  at  Twenty-tliird  street 
iromi.ses  to  be  the  largest  .n  its  his¬ 
tory.  This  is  the  only  cours  e  in  Man¬ 
hattan  Island  in  which  practical  work  is 
(lone  I)y  members  of  the  class  in  the 
preparation  of  advertising  matter.  It  is 
the  oldest  Y.  M.  C.  A.  advertising  class 
n  th.e  United  States. 

The  subject  of  Mr.  Blanchard's  lec- 
.ure  next  week  will  be  'Fundamental 
.-’’rinciples  of  .Ad  Writing.” 

A.  Reginald  Von  Keller,  at  one  tim-j 
editor  of  the  American  Gentleman,  was 
arrested  last  week  for  giving  the  pro¬ 
prietor  of  an  East  Orange  hotel  a  worth- 
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POSTAL  INJUSTICE. 


Jame*  R.  Gray  Declare*  the  Depart¬ 
ment  Administration  Has  a  False 
Conception  of  Its  Duties  and  Has 
Taken  to  Itself  Powers  That  Do 
Not  Belong  to  It — Necessity  of  De¬ 
manding  Protection. 

James  R.  Gray,  president  and  editor  of 
the  Atlanta  Journal,  who  was  at  the 
Plaza  in  New  York  this  week,  previous 
to  his  departure  on  the  Glidden  tour  with 
his  son,  Inman,  and  Governor  Hoke 
Smith,  was  interviewed  on  Tuesday  by  a 
World  reporter  on  the  present  adminis¬ 
tration  of  the  Postal  Department. 

Mr.  Gray  was  recently  indicted  in  At¬ 
lanta  along  with  his  paper  for  an  al¬ 
leged  misuse  of  the  privilege  granted  by 
the  Government  in  the  matter  of  sending 
sample  copies  through  the  mail.  This 
action  of  the  Grand  Jury,  Mr.  Gray  con¬ 
tends,  was  taken  without  a  complete  un¬ 
derstanding  of  the  facts,  and  later  he 
and  his  paper  were  acquitted. 

After  complimenting  the  World  upon 
its  defense  of  the  press  from  the  attack 
made  upon  it  by  the  F'ederal  Govern¬ 
ment,  Mr.  Gray  said : 

FALSE  CO^’CEPT10N  OF  ITS  DUTIES. 
“The  trouble  with  the  present  adminis¬ 
tration  of  the  Postal  Department  is  that 
it  apparently  entertains  a  false  concep¬ 
tion  of  its  business  and  duties.  It  does 
not  seem  to  realize,  or  llitchcoek  does  not 
realize,  that  the  duty  of  the  department 
is  to  give  the  Nation  a  safe  and  reliable 
postal  service,  not  to  force  it  to  put  up 
with  a  condition  of  affairs  that  in  many 
respects  is  inexpressibly  bad,  and  the 
chief  function  of  which  at  the  present 
time  appears  to  be  to  set  up  such  a  cen¬ 
sorship  of  the  press  us  has  not  been 
known  before  in  the  history  of  the  Gov¬ 
ernment. 

"Mr.  Hitchcock  and  his  assistants  ap¬ 
parently  have  an  erroneous  idea  of  the 
t  rue  value  of  the  postal  service,  or  if  they 
have  not  they  waste  their  energies  in  an 
effort  to  control  the  use  of  the  mails  to 
such  an  extent  that  their  branch  of  the 
Federal  Government  has  become  a  re¬ 
formatory  agency,  rather  than  a  depart¬ 
ment  designed  to  serve  the  people. 

"BASELESS  PROSECUTION.” 

"It  is  not  easy  to  consider  with  pati¬ 
ence  the  action  of  Mr.  Hitchcock  and  the 
postal  authorities  in  forcing  indictments 
against  the  Richmond  newspapers.  It  is 
of  a  kind  with  the  baseless  prosecution 
of  the  newspapers  in  Atlanta  and  the 
still  more  absurd  and  inexcusable  attack 
upon  the  W'orld  and  the  Indianapolis 
News  in  the  libel  suit  brought  against 
them  by  the  Government  under  the 
Roosevelt  administration.  These  prose¬ 
cutions  of  themselves  would  not  be  worth 
considering  if  it  were  not  for  the  fact 
that  they  show  such  an  inordinate  desire 
on  the  part  of  the  governmental  depart¬ 
ments  at  Washington  to  grasp  powers 
never  conferred  on  them  by  Congress  and 
the  Constitution.  Under  the  circum- 
stancces  one  cannot  but  regard  these  at¬ 
tacks  as  serious  encroachments  ui>on  the 
rights  of  citizens  and  a  radical  departure 
from  all  past  precedent. 

"The  time  has  come  when  it  is  more 
than  ever  imperative  that  Congress  shall 
enact  such  legislation  as  will  define  and 
limit  the  powers  of  the  departmental 
chiefs.  This  is  specially  true  of  the  I’ost- 
Oflice  Depaitmeut.  1‘ublic  interest  can¬ 
not  be  subordinated  to  partisan  political 
expediency,  and  the  efforts  that  are  being 
made  to  build  up  a  political  machine  at 
the  expense  of  the  public  service  should 
and  will  be  resented  by  Congress. 

HISTORY  OF  ATLANTA  CASE. 

“The  matter  affects  every  newspaper 
in  the  United  States,  and  it  is  time  that 
the  press  should  interest  itself  actively  in 
demanding  at  the  hands  of  Congress  that 
protection  which  is  contemplated  by  law, 
and  disregarded  by  the  Post-Office  De- 
pa  rtment.’^ 

Mr,  Gray  went  on  to  explain  the  situa¬ 
tion  in  Atlanta.  Up  to  Jan.  1.  1908,  the 
new8|)apers  there  were  allowed  to  send 
out  as  many  sample  copies  as  they  had 
paid  circulation.  This  right  is  granted 
to  them  by  an  act  of  Congress.  In  1908 
Postmaster-General  Hitchcock  undertook 
to  restrict  the  number  of  sample  copies 
that  could  be  sent  out  to  10  per  cent,  of 
the  total  paid  circulation.  During  the 
cotton  season,  when  all  the  South  has 
plenty  of  money,  it  is  to  the  advantage 
of  the  papers  to  solicit  subscriptions 
through  sample  cof  es. 


NEW  INCORPORATIONS. 

The  Antico  Publishing  Co.,  Antigo, 
Wis.  Capital  $10,000.  Incorporators : 

A.  Grimm,  Emilie  Krause,  Emma 
Krause,  Ladysmith,  Wis. 

Feleral  Publishing  Co.,  New  York. 
Capital,  $10,000.  Directors:  Harry  A. 
Lewis,  Petersburg;  Chester  G.  Wager, 
and  Dorothy  V.  Jarvis,  Trot. 

Silk  Publishing  Co.,  Manhattan,  N. 
Y.  Capital,  $20,000.  Incorporators: 
Daniel  S.  Mercein,  New  York  City;  Geo. 

B.  Carter,  Richmond  Hill,  N.  Y ;  D. 
Randolph  Cook,  Manasquan,  N.  J. 

The  United  Editors’  Association, 
Manhattan.  Capital,  $250,000.  Incorpo¬ 
rators:  Richard  S.  Peale,  Wm.  J.  Cox, 
Rogers  L.  Barstow,  Jr.,  all  of  New 
York  City. 

Ruthenian  Catholic  Publishing 
Co.,  New  Britain.  Capital,  $50,000. 

Bureau  of  National  Literature, 
New  York  Corporation;  publishing  and 
selling  books.  Capital,  $100,000.  In¬ 
corporator:  Frederick  J.  Brown,  Chi¬ 
cago. 

Stevenson  Publishing  Co.,  Manhat¬ 
tan.  Capital,  $250,000.  Incorporators : 
.■\ndrew  Stevenson,  Chicago;  Joseph  A. 
Richards  and  Archibald  E.  Stevenson, 
New  York  City. 

Interstate  Publishing  Co.,  Camden, 
N.  J.  Capital,  $150,000.  Incorporators: 
Wm.  T.  Kelsh,  Harry  T.  Kelsh,  Fred 
L.  Bennage,  Philadelphia ;  1.  Morton  j 
Adams,  Camden,  N.  J. 

The  Dawn  Publishing  Co.,  Wil¬ 
mington,  Del.  Capital,  $500,000.  Incor¬ 
porators:  Hans  Adam  von  Wedell  and 
Thorn  well  K.  Peoples,  New  York  City; 
Josephine  McKernon,  Brooklyn,  N.  Y. 

Portland  Examiner  Publishing  Co., 
Jersey  City.  Capital,  $250,000. 

Daily  Local  News  Co.  of  West  Ches¬ 
ter.  Pa.  ■  Incorporators:  Wm.  H.  Hodg¬ 
son,  Wilmer  W.  Thomson,  L.  Herbert 
Shields,  Walter  D.  Hodgson. 

Marion  Leafer  Co.,  Marion,  to  pub¬ 
lish  a  newspaper.  Capital  stock,  $4,000 
Directors :  E.  H.  Johnson,  G.  A.  South- 
all  and  G.  B.  Heiser. 


NEW  THEOSOPHICAL  MAGAZINE. 


Katherine  Tingley,  of  Point  Loma,  is 
Its  Distinguished  Editor. 

Katherine  Tingley,  head  of  the  theo- 
sophical  colony  at  Point  Loma,  Cal.,  is 
the  editor  of  a  new  magazine  called  the 
Theosophical  Path,  the  third  number  of 
which  has  just  made  its  appearance. 
On  the  front  cover  of  the  magazine, 
which  is  printed  on  extra  fine  paper  and 
typographically  is  a  delight  to  the  eye, 
is  an  illustration  of  a  mystical  and  sym¬ 
bolical  painting  by  R.  Marchall,  an 
English  artist,  who  is  now  a  student  at 
the  international  headquarters  at  Point 
Loma.  It  is  a  striking  picture,  and 
shows  that  the  artist  has  an  unusually 
vivid  imagination. 

The  magazine  is  non-sectarian  and 
non-political  and  is  devoted  to  the 
brotherhood  of  humanity,  the  promulga¬ 
tion  of  theosophy,  the  study  of  ancient 
and  modern  physics,  theosophy,  science 
and  art,  and  the  uplifting  and  purifica¬ 
tion  of  home  and  national  life. 

The  illustrations  are  all  half-tones  of 
a  superior  character,  representing  beau¬ 
tiful  scenes  in  all  parts  of  the  world. 
The  table  of  contents  includes  an  article 
on  “Glimpses  of  Scandinavian  Myth¬ 
ology,”  by  Per  Fernholm;  “The  Mys¬ 
teries  of  Eleusis,”  by  H.  T.  E. ;  “Sok- 
rates  and  Seneca,”  “A  Visit  to  a  Louis¬ 
iana  Sugar  Plantation,”  by  Barbara  Mc- 
Clung.  The  magazine  is  an  interesting 
contribution  to  the  literature  of  the  day. 


La  Livre  Parole,  the  National  organ 
of  Quebec,  owned  by  Rene  Lebuc,  has 
ceased  publication. 


Whatt!Cf)c(#"A)#IobeThinks 
About  the  Monotype 

The  Monotypes  in  The  Globe  plant  set 
the  ads  because  it  is  the  economical 
way— because  the  Monotype  matrix  equip¬ 
ment  (every  popular  face)  and  the  supe¬ 
rior  quality  of  the  work  satisfies  the 
advertisers,  and  because  there  is  but  one 
model  in  the  Monotype  family— and  that 
always  the  latest. 

This  is  what  Mr.  Jason  Rogers,  pub¬ 
lisher  of  The  Globe,  writes  in  his  letter  to 
us  dated  July  11,  1911: 

“  For  a  month  or  so,  I  have  been  intending 
to  write  you  a  line  to  express  our  satisfaction  with 
the  two  Monotype  machines  installed  by  your 
company  for  us  last  August,  and,  at  the  same 
time  congratulate  you  on  the  effectiveness  of  ' 
your  system  for  instructing  operatives  to  handle 
them. 

The  machines  have  given  us  absolute  satis¬ 
faction,  have  shown  economy  in  ad  composition 
and  distribution,  and,  had  we  more  room  in  our 
composing  room,  we  would  not  hesitate  to  order 
more  of  them. 

We  are  using  the  machines  to  cast  up  desired 
faces  and  sorts  for  our  cases,  setting  ads  and  body 
type  on  them,  and  find  that  compositors  who  at 
first  viewed  the  Monotypes  with  suspicion  and 
doubt  are  now  desirous  of  learning  how  to  oper¬ 
ate  them.”  - 

That’s  the  usual  sequence  of  expressions 
in  letters  from  Monotype  customers: 
“Absolute  satisfaction  “  Economy 
and  a  desire  for  more  machines 

e  Get  a  ** Repeat*’  Order  on  T hirty-eight 
out  of  every  Hundred  Monotypes  Sold 

Lanston  Monotype  Machine  Company 
Philadelphia 

303-10-14-F.E.  &  E.P. 

This  advertisement  shows  Monotype  faces 
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Let  the  American  Ink  Co. 
of  New  York  City  be  your 
4-cent  inkman. 


THE  EDITOR  AND 


S 


A  Statement  and  a  Record 


THE  STATEMENT 


THE  RECORD 


The  net  paid  circulation  of  The  Evening  Mail  averages 
in  excess  of  100,000  copies  daily. 

This  average  covers  a  period  of  three  months.  Covering 
a  period  of  twelve  months,  the  net  circulation  has  averaged 
within  10,000  of  the  100,000  mark,  and  for  six  months  the 
average  has  been  within  3,500  copies  of  that  figure  daily. 

Such  figures  reflect  the  steady,  persistent  growth  so  char¬ 
acteristic  of  The  Evening  Mail  and  its  main  source  of 
strength. 

There  is  nothing  sudden  or  transitory  in  the  relations  of 
The  Evening  Mail  with  its  readers.  It  is  only  a  matter  of 
time  when  a  new  reader  becomes  an  old  reader.  He  never 
becomes  a  former  reader. 

The  detailed  figures  of  net  paid  circulation  emphasize  this 
close  and  permanent  relation.  They  are  as  follows; 


For  12 

months. 

Sept. 

30. 

1910,  to  Sept. 

30. 

191 

.  90.780 

..  9 
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1. 

1911.  ••  “ 
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1. 

••  •*  “ 

.  92.538 
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1. 
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May 

1. 

•  «  4*  44 
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June 

1. 

44  44  44 
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..  3 

July 

1. 

.  100.297 

“  2 

•* 

Aug. 

1. 

44  44  44 

.  103.269 

“  1 

“ 
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1. 

44  44 

.  *109.253 

•  The  September  circulation  out-of-town  is  estiniate<I  on  a  basis  below 


the  average  sales. 


W  hen  the  Association  of  American  Advertisers  completes 
the  investigation  it  has  been  asked  to  undertake,  a  certified 
statement  of  the  present  net  paid  circulation  of  The  Even¬ 
ing  Mail  will  be  furnished  every  advertiser. 

Closing  the  year  1911  with  a  daily  average  in  excess  of 
100,000,  backed  by  figures  that  show  no  sensational  in¬ 
crease,  but  a  steady  upward  climb,  means  that  1912  is  to 
witness  circulation  figures  for  The  Evening  Mail  substan¬ 
tially  beyond  those  now  presented,  impressive  as  they  are. 


No  newspaper  carries  advertising  long  unless  it  gives  re¬ 
sults.  The  final  test  is  there. 

Let  us  apply  that  test  to  The  Evening  Mail  for  a  period 
of  three  years. 

In  1909  The  Evening  Mail  printed  more  advertising  than 
any  other  evening  paper  in  its  field. 

In  1910  The  Evening  Mail  printed  more  advertising  than 
any  other  evening  paper  in  its  field. 

In  1911  (to  date)  The  Evening  Mail  has  printed  more 
advertising  than  any  other  evening  paper  in  its  field. 

In  every  month  of  the  thirty-three  months  from  January 
I,  1909,  to  date  (excepting  November,  1910),  The  Evening 
Mail  printed  more  advertising  than  any  other  evening  paper 
in  its  field. 

Here  is  the  record  of  printed  lines: 


Year.  Mail.  Globe.  Post.  Sun. 

1909  . 3.865.551  3.412.981  2,731,298  2.342.871 

1910  . 4.258.133  3.737.926  3.432.052  2.633.003 

1911  (to  Sept.  30)3.306.528  2,886,715  2,498.586  2.050.003 

tLxcess  lines  over  Excess  lines  over  Excess  lines  over 
Year.  Globe.  Post.  Sun. 

1909  .  452.590  1.134.253  1.522.880 

1910  .  520.207  826.081  1,625,130 


1911  (to  Sept.  30)..  419.813  807,942  1.256.525 

Analyzing  the  New  York  evening  newspaper  field  as  a 
whole,  The  Evening  Mail  has  exceeded  all  other  papers 
except  the  “World”  and  “Journal”  in  the  volume  of  adver¬ 
tising  carried  during  the  past  three  years  or  during  any 
year  of  those  three.  The  Evening  Telegram’s  classified 
pages  are  not,  of  course,  included  in  this  general  advertising 
statement. 


The  Evening  Mail  is  proud  of  these  figures  of  circulation  and  advertising.  They  stand  for  progress  of  the  right  kind 
— fast  enough  to  be  gratifying,  slow  enough  to  be  sure.  Other  evening  papers  in  the  same  field  have  prospered  and 
grown,  too,  as  the  figures  show.  Their  increasing  strength,  like  The  Evening  Mail’s,  proves  that  advertisers  now  recog¬ 
nize  that  the  character  of  a  newspaper  has  as  much  to  do  with  results  as  the  volume  of  circulation. 


President  Mail  &  Express  Company. 


The  Advertising  Meaning  of  the  “Statement’’  and  the  “Record.” 


The  “Statement”  MAKES  PUBLIC  a  link  in  the  policy 
of  The  Evening  Mail.  The  link  has  been  there  ALL  OF 
THE  TIME — KNOWN  to  be  there  by  those  advertisers 
who  HAVE  STOOD  BACK  of  and  who  HAVE  LOY¬ 
ALLY  SUPPORTED  the  policy  of  the  paper;  BUT 
THERE  IS  ALWAYS  SOME  DOUBT  IN  SOME  MINDS 
ABOUT  ANYTHING.  There  are  those  who  will  argue 
that  two  and  two  do  not  make  four. 


HONEST  PUBLICITY  REMOVES  DOUBT.  There¬ 
fore  the  “Statement.”  Therefore  doubters  NO  LONGER 
HAVE  A  PROP  to  support  them.  When  they  speak  AT 
ALL  hereafter,  THEY  MUST  SPEAK  THE  TRUTH. 

That’s  about  all  there  is  to  say  about  the  “Statement” 
EXCEPT  that  it  ACCENTUATES  AND  CONFIRMS 
.-\LL  that  my  associates  in  the  Advertising  Department  and 
myself  HAVE  TOLD  ADVERTISERS  AND  ADVER¬ 
TISING  AGENCIES  ALL  ALONG. 


“One  Paper  in  the  Home  Is  W\ 
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MISREPRESENTATION  ABOUT  ANYTHING  IS 
NOT  A  FACTOR  IN  THE  CONSTRUCTIVE  WORK 
OF  THE  EVENING  MAIL  MANAGEMENT.  The  work 
COULD  NOT  BE  CONSTRUCTIVE  if  there  WERE 
MISREPRESENTATION. 

And  now  the  meaning  of  the  “Record”: 

The  STEADY,  EVERY-DAY,  ALL-OF-THE-TIME 
STAND  The  Evening  Mail  has  taken,  and  will  continue  to 
take,  in  behalf  of  HONEST  ADVERTISERS — its  persist¬ 
ence  in  refusing  to  place  before  its  readers  UNCLEAN  OR 
UNRELIABLE  ADVERTISEMENTS,  has  attracted  to 
The  Evening  Mail  those  advertisers  who  realize  the  impor¬ 
tance  of  making  their  business  appeals  to  readers  WHO 
HAVE  ALREADY  BEEN  CONVINCED  of  their  integ¬ 
rity  because  they  know  they  would  not  be  permitted  to  ap¬ 
pear  in  The  Evening  Mail’s  columns  otherwise. 


This  stand  has  made  The  Evening  Mail  THE  LEADER 
IN  ITS  FIELD,  which  field,  by  the  way,  is  far  and  away 
the  BEST  FIELD  for  advertisers  to  cultivate.  More  and 
more  advertisers,  every  week,  every  month,  every  year, 
are  recognizing  the  wisdom  of  appealing  to  the  readers  in 
the  Evening  field  that  are  reached  by  The  Evening  Mail,  the 
Evening  Globe,  the  Evening  Sun  and  the  Evening  Post. 
Each  paper  has  shown  substantial  business  growth. 

The  Evening  Mail  does  not  wish  to  be  boastful  of  its 
supremacy  in  its  field,  but  the  Advertising  Department, 
frankly,  is  immensely  gratified  with  it.  But,  to  quote  from 
Patrick  Francis  Murphy: 

“Whoever  is  satisfied  will  progress  no  more;  and  without 
progress  no  one  is  satisfied;  so  one  must  be  unsatisfied  in 
order  not  to  be  dissatisfied.” 


Manager  of  Advertising. 


It  Is  Hard  to  Tell  an  Old  Story  in  a  New  Way. 


This  is  an  OLD  STORY,  for  it  tells  again  of  The 
Evening  Mail’s  prosperity,  which  has  been  PLEAS¬ 
ANTLY  PERSISTENT  daily,  weekly,  monthly,  quarterly, 
half-yearly  and  yearly  for  a  long  time. 

Somehow  we  do  not  dislike  to  tell  the  old,  old  story 
over  and  over  again. 

Do  you  blame  us? 

THE  EVENING  MAIL  INCREASED  ITS  BUSI¬ 
NESS  IN  THE  MONTH  OF  JULY  100  COLUMNS. 

THE  EVENING  MAIL  INCREASED  ITS  BUSI¬ 
NESS  IN  THE  MONTH  OF  AUGUST  220  COLUMNS. 

THE  EVENING  MAIL  INCREASED  ITS  BUSI¬ 
NESS  IN  THE  MONTH  OF  SEPTEMBER  162  COL¬ 
UMNS. 


IN  THE  MONTH  OF  JULY 

The  Evening  Mail  printed  179  columns  more  of  advertising 
than  the  Evening  Globe;  it  printed  215  columns  more  than 
the  Evening  Post;  it  printed  421  columns  more  than  the 
Evening  Sun. 

The  Evening  Mail  printed  within  1,776  lines  of  the 
total  advertising  printed  by  the  Evening  World;  it  printed 
within  30,916  lines  total  printed  by  the  Evening  Journal. 

The  Evening  Mail  printed  102,814  lines  more  of  adver¬ 
tising  than  the  Daily  and  Sunday  Tribune;  it  printed  41,633 
lines  more  than  the  Daily  and  Sunday  Sun;  it  printed  114,- 
305  lines  more  than  the  Daily  and  Sunday  Press. 


IN  THE  MONTH  OF  AUGUST 

The  Evening  Mail  printed  262  columns  more  of  advertising 
than  the  Evening  Globe;  it  printed  328  columns  more  than 
;  the  Evening  Post;  it  printed  556  columns  more  than  the 
,)  Evening  Sun. 

The  Evening  Mail  printed  45  columns  more  of  adver¬ 
tising  than  the  Evening  World;  it  printed  within  26,000 
lines  of  the  total  printed  by  the  Evening  Journal. 

,  The  Evening  Mail  printed  104,043  lines  more  of  adver¬ 


tising  than  the  Daily  and  Sunday  Tribune;  it  printed  96,- 
320  lines  more  than  the  Daily  and  Sunday  Sun;  it  printed 
167,032  lines  more  than  the  Daily  and  Sunday  Press. 


IN  THE  MONTH  OF  SEPTEMBER 
The  Evening  Mail  printed  120  columns  more  of  advertising 
that  the  Evening  Globe;  it  printed  402  columns  more  than 
the  Evening  Post;  it  printed  690  columns  more  than  the 
Evening  Sun. 

The  Evening  Alail  printed  within  18,355  lines  of  the 
total  advertising  printed  by  the  Evening  World;  it  printed 
within  46,770  lines  of  the  total  printed  by  the  Evening 
Journal. 

The  Evening  Mail  printed  179,543  lines  more  of  adver¬ 
tising  than  the  Daily  and  Sunday  Tribune;  it  printed  108,358 
lines  more  than  the  Daily  and  Sunday  Sun;  it  printed  207,- 
282  lines  more  than  the  Daily  and  Sunday  Press. 


In  the  month  of  September  THERE  WERE  ONLY 
THREE  New  York  newspapers  that  INCREASED 
THEIR  BUSINESS  over  September,  1910,  these  news¬ 
papers  being: 

The  Evening  Mail  FIRST,  of  course,  with  an  increase 
of  48,006  lines,  or  162  columns. 

Next,  the  Evening  Globe,  with  an  increase  of  16,694 
lines,  or  56  columns. 

Next,  the  Evening  Telegram,  with  an  increase  of  7,953 
lines,  or  26  columns. 

ALL  OF  THE  MORNING  and  the  other  evening 
newspapers  showed  a  loss,  of  business  as  compared  with 
September,  1910. 


WHAT  IS  THE  MEANING  OF  THE  CONTIN¬ 
UED  INCREASE  IN  BUSINESS  IN  THE  EVENING 
MAIL? 

SERVICE  on  the  part  of  the  paper  TOWARD  ITS 
ADVERTISERS— CONFIDENCE  on  the  part  of  THE 
READER  IN  ITS  ADVERTISERS. 

THAT  IS  THE  ANSWER! 


1  a  Thousand  on  the  Highway.  ” 
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DECEPTION  IN  NEWS  COLUMNS. 


We  bear  a  great  deal  nowadays  about 
honesty  in  advertising,  hut  in  contend¬ 
ing  that  the  advertisers  should  truth¬ 
fully  represent  what  they  have  to  sell, 
it  should  not  he  forgotten  that  the 
news  columns  of  the  daily  and  weekly 
press  should  also  be  kept  honest. 

The  most  of  the  newspapers,  in  fact, 
all  that  are  reputable  and  representa- 
t!\  e,  aim  to  give  the  news  in  uncolored 
.orm.  and  tell  the  truth  as  accurately 
.as  is  |>ossibIe. 

Every  newspaper  publisher  from  time 
to  time  is  importuned  to  print  some¬ 
thing  in  his  columns  under  the  guise 
of  news  that  is  really  advertising.  When 
business  is  good  it  is  not  very  hard 
to  turn  down  these  spongers  on  adver¬ 
tising  space,  but  when  hard  times  are  on 
and  advertising  receipts  are  on  the  ebb 
rtow,  it  takes  considerable  backbone  to 
say  ‘‘No.” 

We  have  noticed  in  a  number  of  our 
contemporaries  during  the  past  year, 
certain  matter  that  is  paid  for  at  adver¬ 
tising  rates,  but  which  appears  as  edi¬ 
torial  advice  to  those  seeking  relief 
from  bodily  ills  or  for  aid  in  improving 
the  comple.xion.  The  titles  of  some  of 
these  articles  are:  “Xew  Way  to  Re¬ 
move  .\ge  Marks  from  Skin,"  “Renew¬ 
ing  Comple.xions  by  .Absorption,” 
•‘Proper  Way  to  Shampoo.” 

These  articles  are  run  as  department 
matter,  and  in  the  advice  given  to  the 
fictitious  inquirers  recipes  are  furnished 
for  various  prejiarations  which  contam 
certain  drugs  or  comi)ounds  that  the  ad¬ 
vertiser  has  for  sale.  The  names  of  these 
are  printed  without  capitals  so  that  the 
reader  may  he  led  to  l>elieve  that  they 
are  well  known  to  the  medical  profes¬ 
sion,  when,  as  a  matter  of  fact,  most 
druggists  have  never  heard  of  them,  as 
they  are  not  listed  in  the  pharmacopoeia 
When  these  prescriptions  are  taken  to 
the  druggists,  the  bearer  finds  that  the 
special  substances  called  for  are  propri¬ 
etary  in  character  and  are  not  generally 
carried  in  stock. 

The  intention  of  this  form  of  adver¬ 
tising,  is,  of  course,  to  deceive,  and  the 
publisher  who  accepts  such  announce¬ 
ments  lends  his  support  to  the  deception. 
Is  it  fair  to  his  readers  for  a  publisher 


to  print  this  kind  of  advertising?  We 
lielieve  it  is  not.  The  prescription  may 
or  may  not  be  beneficial,  but  the  chances 
arc  that  they  are  worthless.  It  would 
l>e  much  fairer  to  label  these  pseudo¬ 
medical  recipes  as  advertisements,  and 
not  allow  the  reader  to  believe  that  the 
advice  furnished  is  written  by  some  one 
in  the  office  who  is  supposed  to  give 
honest  advice  to  those  who  seek  it. 


EDITCHIIAL  COMMENT, 

The  first  conviction  under  the  new 
fake  advertising  law,  which  occurred 
recently,  is  viewed  with  great  satisfac¬ 
tion  by  publishers  who  are  trying  to 
keep  their  advertising  columns  honest. 
The  case  involved  an  advertisement  of 
raincoats,  which  claimed  that  the  gar¬ 
ments  offered  had  been  seized  by  the 
customs  authorities,  a  false  statement. 
Clothing  merchants  of  a  certain  class 
have  been  accustomed  to  advertise 
■fire”  sales,  bankrupt  sales,  and  “going 
to  move”  sales  just  to  make  the  public 
lielieve  that  the  goods  are  of  a  better 
quality  than  is  usually  offered  at  a  low 
price.  If  the  new  law  will  put  a  stop 
to  dishonesty  in  advertising  statements 
it  will  be  a  grand  thing  for  the  country. 


The  Xew  York  Times  announced  this 
week  that  it  had  reached  "the  ■2<k),000 
mark  in  paid  circulation.  This  is  a  very 
comfortable  and  profitable  circulation 
for  a  Xew  York  morning  newspaper 
to  have. 


Bishop  Sylvester  Tuttle,  primate  of 
the  -American  Episcopal  Church,  in  a 
sermon  at  Little  Rock,  recently  said : 

“Those  who  would  criticise  the  -Amer¬ 
ican  newspaper  for  printing  occasional 
tiad  articles,  should  remember  that  the 
average  managing  editor  keeps  nine  bad 
things  out  of  his  columns  for  every 
one  had  thing  that  in  some  way  or 
another  gets  into  print.” 

If  the  clergy  of  this  country,  as  a 
liody,  would  regard  the  press  from 
Bishop  Tuttle’s  viewpoint,  there  would 
lie  fewer  attempts  made  to  win  cheap 
notoriety  by  attacking  the  newspapers. 

If  you  were  contemplating  advertising 
in  the  South,  and  especially  in  .Alabama, 
and  the  representative  of  the  Birming¬ 
ham  Ledger  should,  in  soliciting  your 


patronage,  place  in  your  hands  a  460- 
page  book,  giving  the  name,  address  and 
occupation  of  every  one  of  its  26,490 
subscribers  or  purchasers,  thus  proving 
conclusively  that  its  circulation  claims 
were  absolutely  true,  would  you  not  se 
lect  the  Ledger  as  the  medium  for  reach 
ing  its  army  of  readers?  Moreover, 
would  you  not  have  unusual  confidence 
in  the  worth  of  the  Ledger  as  an  adver¬ 
tising  medium,  when  you  found  in  this 
blue  book  the  names  of  the  carriers  or 
distrilmting  agents  and  lists  of  the  peo¬ 
ple  to  whom  they  deliver  copies  of  the 
paper?  You  certainly  would,  for  no 
publisher  could  go  further  in  furnishing 
the  kind  of  information  advertisers  want 
in  regard  to  the  number  and  character 
the  people  they  can  reach  through  such 
a  newspaper.  John  Budd,  who  repre¬ 
sents  the  Birmingham  Ledger  in  Xew 
York  and  the  foreign  field  generally, 
says  that  in  his  long  experience  as  a 
newspaper  representative  he  has  never 
s<  en  such  a  complete  analysis  of  circula 
tion  as  is  furnished  by  the  publishers  of 
this  enterprising  southern  newspaper. 

HAD  HIS  hlE^VE  WiTH  HIM. 


Editor  Riaks  Hit  Life  to  Help  Capture 
Several  Detperadoet. 

While  a  party  of  men  were  searching 
near  Viola,  la.,  for  several  desperadoes 
who  had  shot  and  killed  one  man  and 
wounded  another,  they  canie  to  a  patch 
of  woods  in  which  it  was  believed  they 
were  hidden.  There  was  a  call  for  vol¬ 
unteers  to  enter  the  bush  and  search  for 
the  fugitives.  Some  of  the  posse  were 
armed  with  shot  guns,  others  carried 
rifles  and  a  few  carried  big  44  revol¬ 
vers  that  would  kill  a  mule. 

One  of  the  three  who  volunteered  to 
enter  the  woods  was  J.  A.  Maturin,  edi¬ 
tor  of  the  Center  Point  Journal.  The 
rest  of  the  crowd,  nearly  a  hundred  in 
number,  begged  to  be  excused  from 
risking  their  lives.  In  telling  the  story 
of  what  followed,  Chief-of-Police  Carl, 
of  Cedar  Rapids,  said: 

“So  the  newspaper  man  with  the  other 
two,  whose  names  I  did  not  learn,  went 
through  that  brush.  That  newspaper 
man  was  just  a  bunch  of  nerves.  He 
pounded  through  the  woods  and  did  not 
seem  to  care  whether  the  rest  of  us 
were  within  gunshot  or  not.  He  came 
out  on  the  other  side  of  the  woods  and 
when  it  was  suggested  going  back 
through  them,  he  was  right  there  and 
made  the  return  trip  without  even  get¬ 
ting  warm. 

“He  knew,  too,  that  the  men  we  were 
searching  for  were  desperate,  that  they 
had  perhaps  killed  one  man  and  that  an¬ 
other  life  more  or  less  would  not  get 
them  any  more  punishment  if  they  were 
caught.  But  he  showed  the  kind  of 
stuff  he  is  made  of  and  1  wish  the  chap 
would  put  me  on  his  exchange  list  for 
a  week  or  two,  so  1  could  see  the  brand 
of  paper  he  gets  out.  It  must  be  a 
dandy.” 

Richmond  Papers  Indicted. 

The  Federal  Grand  Jury  at  Richmond, 
Va.,  has  indicted  the  Richmond  Journal 
Company,  Inc.,  publishers  of  the  Rich¬ 
mond  Evening  Journal  and  the  Xews- 
Leadcr  Company,  publishing  a  news¬ 
paper  of  the  same  name,  on  charges  of 
publishing  unfit  matter  and  sending  it 
through  the  mails.  The  subject  matter 
related  to  the  Beattie  murder  case,  and 
included  an  interview  with  Beulah  Bin- 
ford.  It  is  not  believed  that  when  the 
case  is  tried  that  a  conviction  will  follow. 


GETTING  READY  FOR  DALLAS. 


Representative**  Club  to  Raise  $10,- 
000  to  Send  Delegation  to 
Convention. 

By  S.  F.  Leith. 

Chairman  General  Committee  of  the  Represen¬ 
tatives  Club  of  New  York. 

Most  business  men  look  upon  adver¬ 
tising  solicitors  as  cold-blooded  indi¬ 
viduals,  out  for  the  money,  and  not  very 
deeply  concerned  in  the  welfare  of  the 
advertiser. 

The  great  enthusiasm  being  shown 
l)y  the  Representatives'  Club  of  New 
York  in  the  Advertising  Club  conven¬ 
tion,  to  be  held  in  Dallas  next  May, 
teaches  a  splendid  lesson  in  this  respect. 

The  club  is  composed  of  168  men,  all 
of  whom  are  solicitors  of  advertising. 
Their  income  is  none  too  large,  yet,  to 
a  man,  they  are  sincerely  anxious  to 
attend  the  Dallas  convention  in  1912, 
in  order  that  they  may  become  more 
familiar  with  the  southwestern  territory 
and  its  business  conditions;  that  they 
may  rub  shoulders  with  the  brightest 
men  in  the  advertising  fraternity  and 
hear  them  discuss  advertising  from 
every  standpoint,  and  become  better, 
broader  and  more  dependable  solicitors. 
It  is  not  solely  for  “a  good  time”  that 
they  will  go  to  Dallas,  but  in  the  hon¬ 
est  endeavor  to  obtain  a  better  knowl¬ 
edge  of  the  business  in  which  they 
are  engaged. 

The  following  is  an  extract  from  the 
constitution  of  this  dub: 

“.4rfifl€  11. — The  object  of  this  or¬ 
ganization  shall  be  to  increase  the  effi¬ 
ciency  of  its  members  as  advertising  men 
through  the  intercuauge  of  ideas,  to  dis¬ 
courage  dishonesty  and  misrepresenta¬ 
tion  in  every  branch  of  the  business,  to 
correct  existing  abuses  whenever  possi¬ 
ble,  to  co-operate  with  other  advertising 
organizations  to  this  end,  and  to  promote 
good  fellowship  among  its  members.” 

The  club  officers  are  tryi:ig  to  raise 
at  least  $10,000  to  pay  the  expenses  of 
sending  this  club  to  Texas  and  the 
great  Southwest.  It  means  a  lot  of 
hard  work — many  evenings  sacrificed  to 
committee  meetings— many  dollars  taken 
from  the  private  income  and,  in  some 
cases,  the  summer  vacatio:i  forfeited ; 
and  it  is  all  sincerely  in  the  interest  of 
better  advertising.  Who  can  doubt  the 
result — who  can  estimate  the  value  of 
such  experience?  Men  of  this  ambition 
who  will  go  to  this  trouble  and  expense 
for  such  a  cause  should  be  respected 
as  real  factors  in  honest  business  devel¬ 
opment. 

I  wish  every  advertiser  could  find  it 
possible  to  attend  ■the  meetings  of  this 
club,  see  the  enthusiastic  interest  of  the 
men,  and  note  their  sincerity  of  purpose. 
I  f  they  did,  they  would  have  much  more 
respect  for  the  advertising  solicitor. 


Col.  C.  S.  Diehl  in  New  York. 

Col.  Charles  S.  Diehl,  formerly  West¬ 
ern  manager  of  the  Associated.  Press, 
but  who  is  now  one  of  the  owners  of 
the  San  Antonio  (Tex.)  Light  and  Ga¬ 
zette,  was  in  New  York  this  week  for  a 
day  or  two  on  business.  Colonel  Diehl 
is  much  pleased  with  his  new  business 
venture.  San  .Antonio,  he  declares,  has 
the  finest  climate  of  any  city  in  which 
he  ever  resided.  While  it  is  somewhat 
warm  and  even  hot,  during  the  summer, 
the  temperature  is  very  agreeable  the 
remainder  of  the  year.  During  the  six 
months  that  have  passed  since  Colonel 
Diehl  and  H.  L.  Beach  took  hold  of  the 
San  Antonio  Light,  they  have  greatly 
improved  the  paper  from  a  news  stand¬ 
point.  and  the  advertising  columns  show 
an  excellent  gain  in  the  volume  of  busi¬ 
ness  carried.  The  outlook  for  the  fu¬ 
ture,  Colonel  Diehl  asserts,  is  exceed¬ 
ingly  bright. 
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PERSONALS. 


Arthur  Capper,  publisher  of  the 
Topeka  (Kans.)  Capital,  George 
Horace  Lorimer,  editor  of  the  Saturday 
Evening  Post,  Philadelphia,  and  W. 
Bruce  Haldeinan,  president  of  the  Am 
erican  Newspaper  Publishers’  Associa¬ 
tion,  were  delegates  to  the  Deep  Water 
Association  convention,  heldin  Chicago, 
October  12  to  14. 


H.  S.  Rice,  a  newspaper  man  of  -M- 
lentown.  Pa.,  last  Sunday  occupied  the 
pulpit  of  the  First  Baptist  Church  of 
Millville. 


The  Rev.  Edward  Ellis  Carr,  editor 
of  the  Christian  Socialist,  of  Chicago, 
delivered  a  course  of  lectures  on  “Scien¬ 
tific  Socialism  from  the  Standpoint  of 
the  Bible,”  during  the  week  of  Octo¬ 
ber  1. 


W.  Y.  Morgan,  editor  of  the  Hutchin¬ 
son  News,  has  declined  to  become  a 
candidate  for  Congress  in  the  Seventh 
Kansas  District.  In  reply  to  the  impor¬ 
tunities  of  his  friends,  Mr.  Morgan  said, 
"Why  should  anybody  want  to  go  to 
Congress  when  he  can  stay  in  Hutchin¬ 
son  ?” 


The  report  that  Henry  S.  Brown,  wno 
has  been  head  of  the  Washington 
bureau  of  the  New  York  Herald  for 
many  years,  has  become  the  managing 
editor  of  the  Herald  and  the  personal 
representative  of  James  Gordon  Ben¬ 
nett  proves  to  be  incorrect.  Mr.  Brown 
has  been  assigned  to  duty  in  the  New 
York  office  of  the  Herald  for  several 
months  and  will  return  to  Washington 
in  time  to  take  up  his  duties  as  corre¬ 
spondent  at  the  opening  of  Congress. 


A.  F.  Philips,  a  well-known  newspa¬ 
per  man  of  Salt  Lake  City,  has  gone 
to  Los  Angeles  to  take  a  responsible 
position  on  the  staff  of  the  Express 
Few  newspaper  men  in  the  country  are 
better  acquainted  with  the  history  of 
Utah  or  its  resources  than  Mr.  Philips. 
His  series  of  articles,  “Something 
About  Utah  and  Its  Resources,”  pub 
lished  in  the  Salt  Lake  City  Tribune 
a  year  and  a  half  ago,  were  considered 
the  ablest  articles  on  the  subject  ever 
published. 


John  Wilson  Duran,  an  eastern 
magazine  writer,  who  has  been  spend¬ 
ing  some  time  in  the  City  of  Mexico, 
has  returned  to'^fhe  States. 


Charles  G.  Percival,  editor  of  tnt 
Health  Magazine  of  New  York  City, 
has  arrived  in  Vancouver,  B.  C.,  on  his 
way  to  Alaska.  He  has  traveled  a  dis¬ 
tance  of  33,0(K)  miles  in  an  automobile 
since  leaving  New  York. 


.Andrew  M.  Lawrence,  publisher  of 
the  Chicago  Examiner,  was  in  town  this 
week  for  a  conference  with  William  R. 


port,  la.,  with  a  committee  of  citizens 
appointed  to  inspect  the  Palmer  Chiro¬ 
practic  school,  with  a  view  to  moving 
it  to  Wichita. 


1.  L.  Stone,  president  of  the  Duplex 
Printing  Co.,  of  Battle  Creek,  Mich., 
was  in  town  this  week. 


The  San  Francisco  Examiner  Chapel 
of  the  San  Francisco  Typographical 
Union  No.  21,  has  extended  to  William 
Randolph  Hearst  a  formal  vote  of 
thanks  for  the  establishment  of  the 
chapel,  and  for  the  spirit  of  fairness 
and  cordiality  that  have  always  char¬ 
acterized  his  relations  with  union  labor 
workingmen,  and  for  his  unfailing  as¬ 
sistance  in  championing  their  interests. 


H.ram  G.  .Andrews,  of  the  editorial 
staff  of  the  Philadelphia  North  Ameri 
can,  has  become  a  special  writer  on  the 
Johnstown  Tribune. 


Elmer  E.  Conrath,  for  several  years 
associate  editor  of  the  Johnstown  (Pa.) 
Tribune,  has  taken  the  editorship  of  the 
Leader,  the  new  evening  newspaper  of 
Johnstown. 


Marshall  McClure,  formerly  principal 
of  the  Trinidad  (Colo.)  High  School, 
has  joined  the  reportorial  staff  of  the 
Kearney  (Neb.)  Daily  Hub. 


Leon  T.  Osborn,  formerly  manager 
of  the  Chronicle-News  Weekly  at  Trin¬ 
idad,  Colo.,  has  returned  to  Denver, 
where  he  resides,  from  an  extensive 
trip  to  the  Pacific  Coast. 


Guy  Steely,  who  has  been  press  agent 
for  the  Ringling  Brothers’  circus,  is  tlm 
author  of  a  new  novel,  “Wally,”  which 
will  be  brought  out  in  a  few  days  by- 
Dodd,  Mead  &  Co.,  of  Boston.  Mr. 
Steely  is  also  the  author  of  two  comic 
operas,  “The  Storks”  and  ‘‘The  1  or- 
bidden  Land.” 


Benjamin  -A.  Fryer,  city  editor  of  th« 
Lehigh  (Pa.)  Eagle,  recently  submitten 
to  an  operation,  which  is  reported  to 
have  been  successfully  performed. 


Ernest  C.  Mcllvain,  for  the  last  three 
years  a  member  of  the  staff  of  the  In 
dianapolis  Sun,  has  become  night  edi¬ 
tor  of  the  Associated  Press  in  Indian¬ 
apolis. 


Wm.  G.  D.ivid,  vice-president  an  1 
treasurer  of  the  Rochester  Herald,  wa> 
in  New  York  this  week 


Jay  B.  Benton,  city  editor  of  the  Bos¬ 
ton  Evening  Transcript,  made  a  balloon 
trip  from  Pittsfield,  Mass.,  to  Free¬ 
hold,  N.  J.,  on  Saturday  night. 


Charles  Hartsough,  ed  tor  of  the 
Marion  (la.)  Record,  is  to  erect  an 
oi)era  house  in  that  city. 


ally  Mr.  Davis  will  collect  material  for 
a  series  of  magazine  articles. 


Hugh  Davis,  editor  of  Glencoe  (N. 
Y.)  Record,  was  released  recently  on 
payment  of  $1,000  to  the  estate  of  Mary 
IV.  Kane. 


Dr.  Thomas  O’Hagan,  editor  of  the 
New  World,  of  Chicago,  has  begun  a 
scries  of  Wednesday  evening  lectures 
on  literature  in  the  St.  Paul  University- 
extension  course. 


A  REAL  CIRCULATIO.V  BUILDER 


SITUATIONS  WANTED 

Adverlisementt  under  thie  classification  mill  cost 
One  Cent  Per  Word. 


ADVERTISING  MAN. 

Loyal  man.  25,  with  health,  energy  and  initi¬ 
ative,  trained  as  advertising  solicitor,  adver¬ 
tising  manager,  space  buyer  and  office  manager, 
wants  position  with  congenial  afiiliations.  Pub¬ 
lisher  or  agency  who  wants  man  who  knows 
“the  game”  and  has  plenty  of  good,  practical, 
successful  ideas,  address  FL.MER  UENNY. 
1170  Madison  St..  Brooklyn,  N.  Y. 


WOMAN  STAFF  WRITER 

on  Household  Magazine  desires  editorial  posi¬ 
tion  offering  larger  field.  Competent  reader. 
Can  produce  editorials,  fiction  and  special  arti¬ 
cles  of  high  standard.  .Address  “D  D  ,”  care 
The  Editor  and  Publisher. 


WANTED— AN  EDITORI.AL 

pri‘tion  with  a  live  news  or  trade  paper  by  an 
experienced,  thoroughly  competent  newspaper 
man.  Familiar  with  make-up  and  department 
duties.  Address  “RELI.ABLE,”  care  The 
Editor  and  Fublisher. 


HELP  WANTED 


POSITIONS  OPEN 

In  all  departments  of  advertising,  publishing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  free;  terms  mod¬ 
erate;  established  1898;  no  branch  offices. 
FERNALD’S  newspaper  MEN’S  EX- 
CHANGE,  Springfield,  Mass. 


FOR  SALE 


For  Sale 

One  Hoe  webb  press,  cost  originally. 
$17,500.00.  prints  sheet  size  29  x  43,  three 
folds.  Capacity,  10.000  per  hour  Sample 
copies  of  magazines  printed  on  this  press 
sent  On  request.  Press  can  be  bought  very 
reasonably.  Call  or  write.  NORMAN  L. 
MUNRO,  24-26  Vandewater  St.,  New 
York. 


FOR  SALE— PART  OF 

the  late  equipment  of  the  Oklahoma  City 
Pointer.  Battle  Creek  Duplex,  tubular,  sixteen- 
page  press,  with  full  stereotyping  equipment; 
nearly  new,  splendid  machine,  runs  like  a  sew¬ 
ing  niacliine.  One  I'otter  eight-page  press,  with 
stereotyping  equipment,  old.  but  capable  of 
doing  good  work.  A  fine  assortment  of  adver¬ 
tising  type,  galleys,  brasses,  etc.  Will  be  sold 
at  reasonable  figures  and  on  easy  terms.  Ad¬ 
dress  Publisher  of  Times,  Oklahoma  City,  Okla. 


ALL-SIZE  ROTARY  PRESS. 

Scott,  Class  Q,  No.  3,  Dexter  Double  16 
Book  and  Pamphlet  Folder  or  Dexter  Periodi¬ 
cal  Folder,  both  with  Automatic  Feeders;  Acme 
40  or  44-inch  Power  Cutters.  Outfit  suitable 
for  big  edition  printer  or  magazine  publisher. 
Will  be  sold  together  or  separate  at  a  bargain. 
Send  for  full  particulars.  JOSEPH  E.  MUR¬ 
PHY.  Winthrop  Bldg..  Boston.  Mass. 


DIVIDEND 


INTERNATIONAL  PAPER  COMPANY. 

A  dividend  of  one-half  of  One  Per  Cent,  on 
the  Preferred  stock  has  been  declared,  payable 
October  16,  1911,  to  preferred  stockholders  of 
record  at  the  close  of  business,  at  3  P.  M., 
October  4,  1911,  at  which  time  the  transfer 
books  close  for  the  annual  meeting,  to  be  held 
October  25,  1911,  12  o’clock  noon,  at  Corinth, 
N.  Y.,  and  reopen  on  the  morning  of  October 
26.  1911.  Checks  mailed. 

E.  W.  HYDE.  Secretary. 


ADVERTISING  MEDIA 

ILLINOIS. 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  Newg- 


Hearst,  who  has  recently  retui  .led  from 
abroad. 


Gen.  Bernardo  Reyes,  of  Mexico,  is 
to  become  the  editor  of  El  Imparcial 
de  Texas  of  San  Antonio. 


Mr.  and  Mrs  Clarence  Sumner  Clark, 
of  Salem  and  Clifton,  Mass.,  announce 
the  engagement  of  their  elder  daughter. 
Miss  Emily  Treadwell  Clark,  to  James 
Warren  rtdams,  of  New  York  City 
Mr.  Adams  was  graduated  at  Harvard 
in  1902,  and  is  general  manager  of  the 
Daily  Newspaper  Club,  of  New  York. 


H.  J.  Allen,  editor  of  the  Wichita 
(Kans.)  Beacon,  recently  visited  Daven- 


R.  A.  Macalarney,  city  editor  of  the 
Evening  Post,  New  York,  has  resigned. 
Ills  successor  is  Ralph  Graves. 


Horace  Lancaster  has  been  promoted 
to  correspondent  and  Indiana  manager 
of  the  Associated  Press,  in  place  of 
James  M.  Cook,  who  has  been  trans¬ 
ferred  to  Washington. 


A.  E.  Davis,  of  Spokane,  a  newspaper 
and  magazine  writer  and  Mrs.  Davis 
will,  in  a  few  days,  start  on  a  four 
months’  wagon  trip  cross  Washington, 
Oregon,  California,  /.rizona.  New  Mex¬ 
ico,  Texas  to  Texark,  na,  Ark.  Primar¬ 
ily  the  trip  will  be  m  de  for  the  bene¬ 
fit  of  Mrs.  Davis’  het  ith,  but  incident- 


CEORCE  FITCH 

(.^ufhor  o.f  '  Good  Ohi  Siwash'*) 

**Vest  Pocket  Essays** 

Original,  Spftrklliiflr,  Smlle  producine.  Illus* 
trated.  Six  weekly.  Stnd  for  sample  set. 
Furnished  exclusively  by 

The  Adams  Newspaper  Service 
2015  Peoples  Gas  Building.  CHICAGO 


NEW  YORK  HERALD  SYNDICATE. 

Special  Telegraph  and  Cable,  Daily  Matrix 
and  Photo  Services.  Address 

Herald  Squara  Canadian  Branch 

New  York  City  Desbarats  Bldg.,  Montreal 


MISCELLANEOUS 

— — - _ 

DAILY  NEWS. 

Reports  for  evening  papers,  advance  news,  mail 
service,  special  and  Chicago  news.  YARD’S 
NEWS  BUREAU,  167  W.  Washington  St.,  Chi 
cago,  HI. 


paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 


NEW  YORK. 


THE  BUFFALO  EVENING  NEWS 
is  read  in  over  90%  uf  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  dissatisfied  adver¬ 
tisers.  Write  for  rates  and  sworn  circulation 
statement. 


WASHINGTON 


THE  SEATTLE  TIMES 

The  wonder  of  Northwestern  journalism;  an 
eye  opener  to  the  whole  field  of  American 
newspapers.  Without  a  rival  in  its  vast  terri¬ 
tory.  Its  success  is  paramount  to  that  of  the 
great  city  where  it  is  published. 

Circulation — Daily.  64.741;  Sunday,  84.203. 


THE  BLACK 
DIAMOND 


Chicago -New  York  -  Pittsburgh, 
for  20  years  the  coal  trades’  lead¬ 
ing  journal.  Write  for  rates. 


THE  EDITOR  AND  PUBLISHER. 


October  14,  1911. 


THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS.' 

The  Morse  International  Agency, 
Dodd-Mead  building,  New  York,  is  plac¬ 
ing  orders  for  four  inches,  104  times,  I 
with  Western  papers  for  Beecham'sj 
Pills. 


The  Dunlap- W'ard  .\dvertising  Co.,  | 
Hartford  building,  Chicago,  is  making, 
contracts  for  5,000  lines,  to  be  used  | 
within  one  year,  with  W  estern  papers,  | 
for  the  Topeka  Milling  Co.,  Topeka, 
Kan.  I 


The  St.  Paul  Advertising  Agency,  St.  ; 
Paul,  Minn.,  is  sending  out  orders  for  ■ 
t^40  lines,  to  be  used  in  forty  insertions, 
for  the  Adlertik  Co.,  same  city. 


The  E.  H.  Clarke  Advertising  .\gency. 
112  Dearborn  street,  Chicago,  is  mak-  | 
mg  contracts  for  300  inches,  one  year,  ! 
with  Southwestern  papers,  for  the  Swan-  j 
son  Rheumatic  Cure  Co.,  Chicago.  j 


Nelson  Chesman  &  Co.,  1127  Pine 
street,  St.  Louis,  Mo.,  is  placing  orders 
for  7,000  lines,  to  be  used  within  one 
year,  with  Western  papers,  for  Dr.  A. 
E.  Robinson,  Chicago. 

The  Russel  M.  Seeds  Company,  Clay-  ' 
pool  building,  Indianapolis,  Ind.,  is  I 
sending  out  orders  for  7,000  lines,  to  be  I 
used  within  one  year,  to  Southern  j 
papers,  for  the  Pinex  Co.,  Port  Wayne,  | 
Ind.  i 


The  E.  H.  Clarke  Advertising  Agenc>', 
112  Dearborn  street,  Chicago,  is  making 
contracts  for  5,000  lines,  one  year,  with 
Southern  and  Western  papers,  for  the 
M.  L.  S.  T.  Co.,  Toledo,  O. 


Roberts  &  MacAvinche,  114  Dearborn  j 
street,  Chicago,  are  placing  orders  for  , 
5,000  lines,  to  be  used  within  one  year,  j 
with  Pacific  Coast  papers,  for  the  Globe  j 
Pharmaceutical  Co.,  Chicago.  i 


out  two  time  orders  to  Southwestern 
papers  for  Dr.  Bradford,  New  York. 

The  Federal  Advertising  Agency,  231 
W  est  Thirty-ninth  street.  New  York,  is 
making  contracts  for  2,000  lines,  to  be 
used  within  one  year,  with  Eastern 
papers  for  W^eingarten  Brothers,  cor¬ 
sets,  Sixth  avenue  and  Thirty-fourth 
street.  New  York. 


The  Snitzler  .Advertising  Co.,  Hunter 
building,  Chicago,  is  making  contracts 
for  5,tP00  lines,  to  be  used  within  one 
year,  with  Southern  papers,  for  the  La 
Cottel  Manufacturing  Co.,  Chicago. 

W.  H.  H.  Hull  &  Co.,  Tribune  build¬ 
ing,  New  York,  is  placing  orders  for 
seventy  lines,  eight  times,  with  South¬ 
western  papers,  for  Joseph  Benn  &  Sons, 
Graystone,  R.  I. 


Green’s  Capital  Advertising  .Agency, 
1110  Fifteenth  street,  N.  W.,  Washing¬ 
ton,  D.  C.,  is  making  contracts  for  5,00t> 
lines,  to  be  used  within  one  year,  with 
Western  papers,  for  the  Mertz  Prepara¬ 
tions,  Washington,  D,  C. 


J.  .A.  Richards,  Tribune  building.  New 
York,  is  sending  out  orders  for  5,000 
lines,  to  be  used  within  one  year,  to 
Eastern  papers,  for  the  Library  Bureau, 
New  York. 


The  J.  W’.  Barber  Advertising  Agency, 
258  Washington  street,  Boston,  Mass., 
is  placing  orders  for  thirty-four  lines, 
twenty-six  times,  with  Pacific  Coast  pa¬ 
pers,  for  A.  J.  Tower  &  Co.,  Boston, 
Mass. 


The  Wylie  B.  Jones  Advertising 
•Agency,  Binghamton,  N.  A’.,  is  placing 
fifty-two  time  orders  with  Southwestern 
papers,  for  the  Dr.  Kelly  Medicine  Co., 
Buffalo,  N.  Y. 


ROLL  OF  HONOR 


Lilt  of  Pablications  oxaminod  by  tba  AMoeiation  of  Amarican  Adrar* 
tiaora,  of  wbicb  a  COMPLETE  EXAMINATION  of  tbo  Tarioos  rocorda  of 
circulation  was  mada  and  tba  ACTUAL  CIRCULATION  ascartainod. 


ALABAMA. 

OHIO. 

ITEM  . Mobile 

(4iigiiHt.  1»  WO,79l— X.  135, ua;«) 
V^IIVDICATOR . Yonnsrotown 

CALIFORNIA. 

I^UKPEMIK.M' . Naiila  Barbara 

PENNSYLVANIA. 

EXAMINER  ........  .  .San  Franclaco 

daily  democrats  s  s  s  s  s  Jobnotown 

FLORIDA. 

DISPATCH  ............. .Pittsburgh 

METROPOLIS  . Jackaonwllle 

GEORGIA. 

TI.MES-LEADER . Wilkes-Barre 

G.4ZETTE  . York 

.4TLAXTA  JOURNAL 

(Cir.  B3,103)  Atlanta 

SOUTH  CAROLINA. 

CIIROXICLB . Anaraata 

I..ISUGER  . Colambno 

ILLINOIS. 

THE  STATE  . Columbia 

(Clr.  August  1911, 8.  1  7,969— 1>.  17,614) 

POLISH  D.4ILY  ZGODA . ChIcaKO 

SKANDI^'AVEN  . Chtcaffo 

TENNESSEE. 

HERALD  . Joliet 

NEWS-SClMlTAR . MempliU 

HERALD-TRANSCRIPT  . Peoria 

BANNER . ...TT . NashTlUe 

TEXAS. 

INDIANA. 

NEWS-TRIBUNE  .  Marlon 

CHRONICLE . . Houston 

TRIBUNE  . Ter:  j  Haute 

TIMES-HERALD  . Waco 

THE  .WE  M.4RIA . Notre  Dame 

IOWA. 

WASHINGTON. 

POST-INTELLIGENCER  . .  .T .  7seattle 

EVENING  G.4ZBTTE  . .  . . Borllnarton 

CAPITAL  . Des  Moines 

REGISTER  A  LEADER.  .Dea  Molnea 
THE  TIMES-JOURNAL . Dnbnqne 

WISCONSIN. 

EVENING  WISCONSIN.  ..  .Mllwnnkee 

KANSAS. 

CAPITAL  . Topeka 

CANADA 

KENTUCKY. 

ALBERTA. 

TIMES  . Lonlavllle 

BRITISH  COLUMBIA. 

LOUISIANA. 

WORI.D  . Vaneonver 

ONTARIO. 

ITEM  . New  Orleans 

TIMES-DEMOCRAT  ....New  Orleans 

MAINE. 

QUEBEC. 

Nelson  Chesman  &  Co.,  1127  Pine 
street,  St.  Louis,  Mo.,  are  sending  out 
orders  for  twenty-eight  lines,  sixteen 
times  to  Western  weeklies,  for  the  Pala- 
pao  Laboratory,  St.  Louis. 


The  Wyckoff  .Advertising  Co.,  14  El- 
licott  street.  Buffalo,  N.  A .,  is  placing 
orders  for  four  inches,  156  times,  with 
Southwestern  papers,  for  the  Dr.  Leon- 
hardt  Co.,  Buffalo. 


The  C.  Ironmonger  .Advertising 
Agency,  20  Vesey  street.  New  A’ork, 
is  making  contracts  for  5,000  lines,  to 
be  used  within  one  year,  with  Southern 
papers,  for  the  Monticello  Distilling  Co., 
45  West  Thirty-fourth  street.  New 
A'ork. 


The  Louis  Lewis  .Advertising  Agency, 
220  Broadway,  New  A’ork,  is  sending 


THE 

New  Orleans  Item 

Leads  New  Orleans  papers  in  advertising, 
circulation  and  influence,  and  the  lead  ^is 
increasing  The  most  clearly  expressed  cii^ 
cuIatioR  statement  has  just  been  prepared 
by  THE  ITEM  and  will  be  sent  upon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex¬ 
actly  how  the  city  is  covered,  and  an  item¬ 
ized  list  of  country  towns  shows  how  they 
are  reached. 

THE  JOHN  BUDD  COMPANY 

Atfv«rtlslao  Bcprcacatatlvcs 

HBW  VOUI  CUCASO  Wt.  VOVIM 


The  Federal  Advertising  Agency,  231 
West  Thirty-ninth  street.  New  A’ork, 
is  placing  orders  with  a  selected  list  of 
large  city  papers  for  the  Utica  Knitting 
Co.,  Bodyguard  Fleeced  Lined  Under¬ 
wear,  Utica,  N.  A’.  This  agency  is  also 
placing  orders  for  PH)  lines,  six  times, 
with  a  selected  list  of  papers  for  the 
Oneida  Knitting  Co.,  Oneida,  N.  Y. 


The  Gardner  .Advertising  Co.,  Kinloch 
building,  St.  Louis,  Mo.,  is  sending  out 
orders  to  a  large  list  of  papers,  for  the 
Missouri,  Kansas  &  Texas  Railway, 
same  city. 


The  Ernest  J.  Goulston  Advertising 
.Agency,  18  Tremont  street,  Boston, 
Mass.,  is  making  contracts  with  a  se¬ 
lected  list  of  papers  for  the  Boot  and 
Shoe  Workers’  Union,  Boston,  Mass. 


The  Carl  M.  Green  Company,  Lenob- 
scot  building,  Detroit,  Mich.,  is  placing 
7,(K)0  lines  with  Pennsylvania  papers  for 
the  John  F.  Jelke  Co.,  Good  Luck  But- 
terine,  Chicago,  Ill. 


W.  F.  Hamblin  &  Co.,  Fifth  .Avenue 
building.  New  A'ork,  it  is  reported,  is 
figuring  on  a  newspaper  list  for  the  C. 
.A.  Edgarton  Manufacturing  Co.,  Presi¬ 
dent  Suspender,  Shirley,  Mass. 

The  Johnson  -  Dallis  .Advertising 
.Agency,  Empire  building,  Atlanta,  Ga., 
is  sending  out  orders  for  fourteen  lines, 
sixty  times,  to  Michigan  papers,  for  the 
.Atlanta,  Birmingham  and  Atlantic  Rail¬ 
road  Co.,  Atlanta,  Ga. 


JOL'RNAL  . Lewiston 

MARYLAND. 

THK  gr.ti  ..Paid  tor  tnCaihCtr.  ..  Ralllmore 
.Morn.  an4  Eve.  Ill  ,561 . 6un.,  1^.70? 

MICHIGAN. 

PATRIOT.dSlO)  D.10,720;  S.  1 1.619.Jack*on 

MINNESOTA. 

TRIBUNE. Morn.  A  Ewe.. Minneapolis 

MISSOURI. 

DAILY  AND  SUNDAY  GLOBE. JopUn 


POST-DISPATCH  . St.  Loots 

_  _  MONTANA.  _ 

MINER  . Bntte 


NEBRASKA. 

PREIE  PRESSB.(Clr.l42,440).Ltncoln 

NEW  JERSEY. 

PRESS  . . Asbnry  Park 

JOURNAL . .  i  .~.T. . . .  .Elisabeth 

TI.MES . ;. . Bllsnbetta 

COURIER-NEWS  . Plnlnlleld 

NEW  MEXICO. 

MORNING  JOURNAL. ..  .AlbnqnerqM 

NEW  YORK.  _ 

BUFFALO  EVENING  NEWS.  .Bnllnlo 


BOLLETTINO  DELk.A  hEKA  ....  New  York  i 
LESUE'S  WEEICyT  (Cir.  340.000)  .  New  York  I 

EVENING  STAN^AKI^ . ’Troy 

RECORD .  W. . Troy  | 


NOR’TP  dakot;^ 

NORMANDEN  ..  (i  ir.  S.dBO)  ..  GrssJ  Fork* 


LA  PRESSE  Cir.  Sept.,  1911,  10S,177,Montreal 


The  Frank  Presbrey  Co.,  3  West 
Twenty-ninth  street.  New  A’ork,  is  plac¬ 
ing  new  orders  for  fifty  lines,  thirty-nine 
times,  with  a  large  list  of  papers  for 
the  Hamburg-American  line,  45  Broad¬ 
way,  New  A’ork.  This  agency  is  also 
asking  rates  on  page  advertisements  for 
a  list  of  foreign  hotels. 

Roberts  &  MacAvinche,  114  Dearborn 
street,  Chicago,  is  sending  out  orders  for 
forty-five  lines,  two  times,  to  South¬ 
western  papers,  for  the  Standard  num¬ 
ber  Co.,  Jacksonville,  Fla. 


The  Van  Cleve  Co.,  250  Fifth  avenue, 
New  York,  is  placing  orders  with  a  few 
large  city  papers  for  the  Sealshipt  Oy¬ 
ster  Co.,  South  Norwalk,  Conn. 


During  the  six  months  ending  September 
SO,  1911,  the  New  Orleans  Daily  States 
carried  over  159,000  more  lines  of  local 
display  advertising  th.in  any  other  New 
Orlea.ns  paper.  The  States  also  carried  over 
60  OOO  more  lines  of  local  department  store 
advertising  than  its  next  nearest  competitor. 

The  reason  is  that  the  States  has  both 
quantity  and  quality  circulation.  It  goes 
into  5,000  more  homes  of  white  citizens 
than  any  other  paper,  and  the  local  mer¬ 
chants  know  it.  Carrier  ilclivery  is  over 
16.000  daily. 

The  States  is  the  only  New  Orleans 
paper  that  publishes  a  detailed  circulation 
statement  at  regular  intervals. 

Foreign  Advertisers  Please  Note 

DAILY  STATES. 

The  S.  C.  Beckwith  Special  Agency 

ISol«  Ac«Dto~Foreicn  AdTerti»m( 

N«w  York  Chicoffo  Konrat  Cit7 
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BOSTON  AD  AGENTS  ORGANIZE. 

New  Aseociation  Start*  Out  With 
Nine  Hustling  Member*. 

Nine  of  the  leading  advertising  agen¬ 
cies  of  Boston  are  members  of  the  new 
Boston  Advertising  Agents  Association, 
which  was  organized  in  that  city  last 
week.  The  list  includes  the  H.  B. 
Humphrey  Co.,  the  Walter  C.  Lewis 
Co.,  the  James  T.  Wetherald  Advertis¬ 
ing  Agency,  the  J.  W.  Barber  Co.,  the 
Boston  News  Bureau,  the  Franklin  P. 
Shumway  Co.,  Wood,  Putnam  &  Wood, 
the  P.  F.  O’Keefe  .Advertising  Agency 
and  E.  D.  Kollock. 

The  officers  for  the  cnsumg  year  are : 
President,  .Allen  H.  Wood ;  vice-presi¬ 
dent,  Henry  D.  Humphrey;  secretary 
and  treasurer,  P.  F'.  O'Keefe.  These 
officers  constitute  the  executive  commit¬ 
tee  of  the  association. 

The  Boston  agents  have  felt  for  a 
long  time  that  they  ought  to  form  an 
association  for  mutual  benefit.  Many 
abuses  of  the  business  could  be  elimi¬ 
nated  by  concerted  agreement  and  ac¬ 
tion.  Such  an  organization  would  have 
a  beneficial  influence  on  the  entire  New 
England  advertising  field.  .Among 
other  things  it  would  put  an  end  to  rate¬ 
cutting  and  the  use  of  unfair  methods 
in  securing  business. 

The  new  association  starts  out  with 
excellent  prospects.  The  officers  are  ag¬ 
gressive,  enterprising  and  broad-minded. 
It  is  confidently  expected  that  the  asso¬ 
ciation  will  play  an  important  part  in 
the  forthcoming  convention  at  Dallas. 

COSTLIEST  NEWSPAPER  AD. 


The  Fair  U*e*  Twenty  Page*  of  the 

Chicago  Examiner  to  Adverti*e 
a  Special  Sale. 

Large  newspaper  advertisements  seem 
to  be  coming  into  fashion  of  lat?,  for 
a  number  have  recently  been  published 
in  different  parts  of  the  country.  On 
Sund.'iy,  October  S,  the  Chicago  Ex¬ 
aminer  contained  a  single  advertisement 
of  20  pages  of  The  Fair,  one  of  Chi¬ 
cago’s  departmental  stores.  The  Fair 
employs  about  5,000  clerks  and  occupies 
one  of  the  largest  mercantile  buildings 
in  the  city. 

The  occasion  for  the  issue  was  the 
2fith  anniversary  sale  of  the  establish¬ 
ment.  Each  of  the  20  pages  contained 
separate  advertisements,  many  of  these 
illustrated,  of  various  articles  offered 
at  special  prices. 

The  advertisements  appearing  in  this 
20-page  section  w'ere  prepared  by  E 
Goldstein,  an  advertisement  writer  on 
the  regular  advertising  staff  of  The 
Fair,  under  the  direction  of  E.  T.  Leh¬ 
mann,  who  is  in  charge  of  the  depart¬ 
ment. 


IN  KANSAS 


1  There  is  more  money  per  capita  to-day 
than  ever  before  in  the  State’s  history,  and 
Kansas  people  are  "good  spenders."  The 


TopeKa 
Dailx  Capital 


Guarantees  a  circulation  in  excess  of  83,600. 
t  reaches  every  post  office  in  Kansas,  and 
is  the  only  Kansas  daily  with  State-wide 
circulation the  only  Topeka  daily  which 
gives  definite  circulation  statement 


Wm.  T.  Laing,  Flatiron  Bldg.,  N.  Y.  City. 
J.  C.  Feeley,  Hartford  Bldg.,  Chicago. 


This  advertisement  is  said  to  have 
been  the  costliest  ever  printed  in  any 
daily  newspaper  ever  published  in  the 
United  States.  More  pages  have  been 
printed  at  one  time  by  commercial 
houses  in  other  cities,  but  the  cost  did 
not  begin  to  compare  with  the  amount 
paid  the  Examiner  for  The  Fair  ad. 

The  fact  that  the  management  of 
The  Fair  selected  the  Examiner  as  the 
medium  through  which  to  make  its  ex¬ 
tended  appeal  is  a  high  compliment  to 
that  publication. 


Keifer  Goe*  to  Terre  Haute. 

A.  C.  Keifer,  of  Indianapolis,  who. 
on  Oct.  2,  became  interested  in  the 
Terra  Haute  (Ind.)  Tribune,  as  gen¬ 
eral  manager,  was  one  of  the  founders 
of  the  Indianapolis  Sun  in  1888,  with 
which  he  has  been  connected  twenty- 
three  years,  the  major  part  of  the  time 
as  business  manager.  When  the  Sun 
was  sold  a  year  ago  to  R.  S.  Leeds,  Mr. 
Keifer  disposed  of  his  holdings  in  the 
publication,  but  consented  to  remain  as 
vice-president  and  business  manager  at 
the  request  of  Mr.  Leeds.  In  his  new 
position  Mr.  Keifer  will  have  the  best 
wishes  of  a  large  army  of  friends  and 
business  acquaintances. 


W.  H.  H.  Hull  &  Co.,  Tribune  Build¬ 
ing,  New  York,  is  placing  orders  for 
1,000  lines,  one  time,  in  l.-rge  cities  for 
Lord  &  Taylor,  dry  goods.  New  York. 


The  Evening  Mail’*  Progre**. 

The  two-page  advertisement  of  the 
New  York  Evening  Mail,  which  appears 
elsewhere  in  this  issue,  is  worthy  of  a 
careful  reading  by  every  newspaper  ad¬ 
vertiser  and  publisher.  The  manage¬ 
ment  of  the  Mail  believe  that  the  public 
ought  to  know  the  truth  concerning  the 
circulation,  and  it  quotes  from  its  rec¬ 
ords  the  detail  figures  of  its  net  page 
circulation  each  month  during, the  past 
year.  From  these  figures  it  appears  that 
it  is  closing  the  year  1911  with  an  aver¬ 
age  daily  circulation  of  100,000  copies. 
This  does  not  mean  copies  printed,  but 
copies  actually  sold.  Its  advertising  rec¬ 
ord  is  something  to  be  proud  of.  In 
1911  to  date,  the  Mail  has  printed  more 
advertising  than  any  other  evening  paper 
in  its  field,  and  stands  next  to  the  World 
and  Journal  in  the  volume  carried  dur¬ 
ing  the  past  three  years.  The  Evening 
Mail  increased  its  business  in  July  100 
columns;  in  August,  220  columns,  and 
in  September,  162  columns  over  last 
year.  Much  of  the  Mail’s  advertising 
success  is  due  to  the  able  and  original 
work  of  William  C.  Freeman,  its  ad¬ 
vertising  manager. 


The  George  L.  Dyer  Company,  42 
Broadway,  New  York,  is  making  con¬ 
tracts  for  10,000  lines  with  some  New 
York  State  papers,  for  George  Borg- 
feld  &  Co.,  Odol  Mouth  Wash,  Irving 
place  and  Sixteenth  street.  New  York 


ADCRAFTERS  OF  NEW  YORK. 


New  Ad  Club  Launched  for  the  Bene¬ 
fit  of  Young  Men. 

"The  .Adcrafters  of  New  A’ork”  is 
the  name  of  a  new  advertising  club,  com¬ 
posed  of  the  graduates  of  the  Twenty- 
third  Street  Y.  M.  C.  A.  Course  in  Ad¬ 
vertising  and  other  young  men  who  are 
especially  interested  or  actively  engaged 
in  preparing,  soliciting  or  placing  ad¬ 
vertising. 

The  first  meeting  of  the  new  organiza¬ 
tion  was  held  last  week,  on  which  occa¬ 
sion  the  following  officers  were  elected : 
President,  John  Zimmer,  Jr.,  of  the  New 
York  World ;  vice-president,  E.  V. 
Munch,  of  the  Doremus  &  Morse 
.Agency;  secretary,  John  Victor  Gaily,  of 
the  De  Miracle  Chemical  Co.,  treasurer; 
Lester  Vereling  of  the  American  Color- 
type  Co. 

The  object  of  the  club,  as  stated  in  its 
constitution,  is  "To  advance  the  mem¬ 
bers’  knowledge  of  advertising  through 
the  absorption  of  the  ideas  of  men  who 
stand  high  in  the  profession,  to  discuss 
and  debate  advertising  topics,  and  to 
promote  the  spirit  of  good  fellowship 
among  the  members.” 

Meetings  will  be  held  on  the  second 
and  fourth  Thursday  of  each  month. 

1  lie  ne.\t  session  will  be  held  Thursday 
evening,  October  26,  at  Twenty-third 
Street  A’.  M.  C.  .A. 

The  charter  members  of  the  new  club 
are  as  follows:  H.  A'.  Bessier.  Edgar  F. 
Bloodgood,  Robert  Carew,  Harry  H. 
Clark,  S.  C.  Croot,  .Albert  F.  Frese,  -A. 
T.  Haefele,  Charles  E.  Hickerson,  F.  D. 
Hopley,  John  Hossack,  N.  B.  Irwin,  J. 
O.  Martin,  William  F.  May,  -A.  H. 
Moore.  C.  C.  Moore,  .A.  L.  Myers.  .A.  B. 
Peterkin,  Max  B.  Rabinowitz,  B.  E. 
Rockwell,  AA’alter  F.  Roe. 

Abandon*  Projected  Magazine. 

Herbert  Hungerford,  publicity  mana¬ 
ger  of  the  -American  AA'onian’s  League 
of  St.  Louis,  has  decided  to  abandon  the 
publication  of  the  Magazine  Handbook, 
which  he  had  contemplated  issuing  this 
fall.  He  will,  however,  bring  out  in 
book  form  the  series  of  articles  on  “The 
Magazine  Game,”  which  he  has  been  con¬ 
tributing  to  the  Publishers’  Guide,  for 
which  he  has  already  received  a  large 
number  of  advanced  orders. 

The  Central  Labor  Union  of  Wash¬ 
ington  will  be  represented  at  the  annual 
convention  of  the  American  Federation 
in  Atlanta,  Ga.,  Nov.  13,  by  Charles  T, 
Smith,  editor  of  the  Plate  Printer.  He 
will  go  as  a  member  of  the  Plate  Print¬ 
ers’  L^nion.  F.  C.  Roberts,  president  of 
Columbia  Typographical  Union  No.  101, 
was  Mr.  Smith’s  principal  opponent  for 
choice  as  delegate. 

NOTICE  TO  ADVERTISERS 

Evening  Times 

ELIZABETH,  N.  J. 

Average  circulation,  Jan.  1  to  July  1, 
1911,  8,842.  Circulation,  August,  9,640. 
Two  years  ago  circulation  was  6,500,  paper 
occupying  one-story  building  on  back  street, 
using  three  linotype  machines,  product  on 
ten-page  paper,  with  no  telegraph  service 
and  only  one  telephone  line.  Now  occupies 
four-story  building  on  best  corner  in  city, 
working  six  linotypes  overtime,  producing 
16  to  24-page  paper,  and  has  its  own  wire 
news  service  and  three  trunk  telephone 
lines  with  local  exchange.  Only  penny  paper 
and  only  Democratic  daily  in  heavily  Demo¬ 
cratic  city  and  congressional  district,  offi¬ 
cial  city  organ  for  legal  publications. 

You  Simply  Can’t  Reach  the  People 
Without  The  Time*. 


THE  EDITOR  AND  PUBLISHER. 


October  14,  1911. 


THE  ADVERTISING  WORLD 

TIPS  FOR  BUSINESS  MANAGERS.!  "i-t  two  time  orders  to  Southwestern  1 
The  Morse  International  Agency,  1  Uf-  Bradford,  New  \ork. 


Uodd-Mead  building,  New  York  is  plac-j  Advertising  Agency,  231 

mg  orders  for  four  inches,  umes  Thirty-ninth  street,  New  York,  is 

with  Western  papers  for  Beechams  •'  ,  .t  ,■  . 

^  *  i  making  contracts  for  2,000  lines,  to  be 

'  _  '  used  within  one  year,  with  Eastern 

Tu  I',  1  I  papers  for  W'eiiigarteii  Brothers,  cor- 

The  Dmilap- Ward  Advert,  mg  Co  Si.xth  avenue  and  Thirty-Zourth 

Hartford  building  Chicago,  ,s  making 
contracts  for  o,00U  lines,  to  be  used  j 
within  one  year,  with  W  estern  papers, !  . 

for  the  Topeka  Milling  Co.,  Topeka,  The  Snitzler  Advertising  Co.,  Hunter 


ROLL  OF  HONOR 

List  of  PnblicatioBt  oxomiDocI  by  tbo  Aasociation  of  Araoricon  A^Tor- 
tisors,  of  wbicb  o  COMPLETE  EXAMINATION  of  tbo  ▼orions  rocords  of 
circulotion  was  mado  and  tbo  ACTUAL  CIRCULATION  ascartainod. 

ALABAMA.  OHIO. 

item  . Mobile  PLAIN  DEALER  . . .  T. .  . .  VcieTelana 

- (AugUKt.  I>  l»0.79l— X. 

CALIFORNIA.  V’indicator . YonnarstoTm 


_  I  for  5,n(K*  lines,  to  be  used  within  one 

The  St.  Paul  .Advertising  .Agency,  St.  with  Southern  papers,  for  the  La; 

Paul,  Minn.,  is  sending  out  orders  for  Lottel  Manufacturing  Co.,  Chicago. 
iHy  lines,  to  be  used  in  forty  insertions,  I  ..1,1,  ,,  ,,  „  , 


street,  New  York  |  CALIFORNIA.  vindicator . YonnarstoTTn 

-  I  l>l»KPEM>ENT . Kama  Barbara  PENNSYLVANIA. 

xi,  C'.  I  Ti  BCLLETIN . San  Fritnclaco  ; -  -  - 

The  Snitzler  Advertising  Co.,  Hunter  |  call . Snn  Frnnclaco  TIMES  . Cheater 

building,  Chicago,  is  innking  contracts  [  exami.NER  . . San  Frnnclaco  ****^*’  DEMOCRAT. . Johnatown 


-  I  l>l»KPEM>ENT . Kama  Barbara 

XU  C'.  I  TI  Bl'LLETIN . San  Frnnclaco 

The  Snitzler  Advertising  Co.,  Hunter  |  call . San  Frnnclaco 


for  the  Adlertik  Co.,  same  city.  ’  .  Co.,  Tribune  build- 

ing,  Aew  lork,  is  placing  orders  for 

The  E.  H.  Clarke  Advertising -Agency.  eight  times,  with  South- 

•>  ncarhnrn  street  Chicago.  IS  mak-  "Astern  papers,  for  Joseph  Beiin  &  Sons, 


— .  .  .  .  alOL'RNAL  . . Jolmstowii 

FLORIDA  DISPATCH  .Plttaburgh 

GERMAN  G.4ZETTE  ...Philadelphia 

METROPOLIS  . Jacksonville  I  PRESS  . PlttabarRh 

TI.MES-LEADER . Wilkes-Barre 

GEORGIA.  G.4ZETTE  ..... ...T7. . York 


112  Dearborn  street,  Chicago,  is  mak-  1  p  papers, 
mg  contracts  for  300  inches,  one  year,  |  ’-•raystone,  K.  I 
with  Southwestern  papers,  for  the  Swan-  ; 
son  Rheumatic  Cure  Co.,  Chicago.  j  Green  s  Capit 


ing.  .New  lorK,  is  placing  orders  lor  |  ATLANTA  journal 
seventy  lines,  eight  times,  with  South-  i  (Clr.  B3,1G3)  Atlanta 

western  papers  for  Joseph  Benn  &  Sons.  [«S2er  .•.•.•.•.•.•.•.‘.•.•.•.•.•.Corumh’n: 
:  Oraystone,  R.  I.  — 

I  -  ILLINOIS. 

I  Green’s  Capital  Advertising  .Agency,  polish  daily  zgoda . Chicago 

I  1116  Fifteenth  street,  N.  W'.,  Washing-  skandinaven  . . Cblcaso 


_ SOUTH  CAROLINA. 

daily  mail  ....  .....  .Andcraon 

DAILY  RECORD  ......... .Colninhla 

THE  STATE  . .  .V.T.T . Colombia 

(Cir,  Auguiit  1911,8.  I  1>.  17,914) 

TENNESSEE. 


Nelson  Chesman  &  Co.,  1127  Pine  ^  ton,  D.  C.,  is  making  contracts  for  5,000  , 

street,  St.  Louis,  Mo.,  is  placing  orders!  lines,  to  be  used  within  one  year,  with  joir.i^al 
for  7,000  lines,  to  be  used  within  one  !  W  estern  papers,  for  the  Mertz  Prepara- 
year,  with  Western  papers,  for  Dr.  A.  |  tions,  Washington,  D.  C. 

E.  Robinson,  Chicago.  -  vk'w.b  x»i 


HERALD-TRANSCHIPT  . Pcorla 

JOURNAL  . Pcorla 


•  Joliet  ^'^KWS-SCIMITAR . Memphln 

Peoria  BANNER . . . Nashville 


J.  A.  Richards,  Tribune  building,  New  ]  x 


The  Russel  M.  Seeds  Company,  Clay-  I  York,  is  sending  out  orders  for  5,000 
pool  building,  Indianapolis,  Ind.,  is  |  lines,  to  be  used  within  one  year,  to 
sending  out  orders  for  7,990  lines,  to  be  ;  Eastern  papers,  for  the  Library  Bureau, 
used  within  one  year,  to  Southern  j  New  York. 

papers,  for  the  Pinex  Co.,  Fort  W  aync,  |  - 

Ind.  The  I.  W.  Barber  Ad  vertisiniT  .Acienrv 


- —  RECORD  . Fort  Worth 

NEWS-TRIBUNE  . .  Marlon  CHRONICLE . Houston 

TRIBUNE  . .  .Ter:  7  Hante  TIMES-HERALD  ..^7^ . Waco 

THE  -WE  MARIA . Notre  Dame  -  - 

: _ WA^INGTON. 

IOWA.  j  post-intelligencer  7. .T.  .Seattle 

EVENING  GAZETTE  •  •  •  •  Burllnffton  j  ” 

r’Alkf'TAt.  _  _ MaImam  WISCONSIN. 


i  New  York.  EVENING  gazette  .  •  •  .Burllnffton  \irrcnr\Kic 

I  _  CAPITAL  . .....DC  Molne. _ '''^iSCONS 

;  REGISTER  A  LEADER.. Dea  Moines  EVENING  WISCONSIN 

I  1  he  J.  \y.  Barber  Advertising  Agency,  the  ti.mes-JOURNAL7 . Dnbaque  sentinel 

I  25!<  Washington  street,  Boston,  Mass.,  — — 

i  is  placing  orders  for  thirtv-four  lines.  KANSAS,  ^  a  r  a  r 


.  MllTTankee 
.Mllwankee 


The  E.  H.  Clarke  -Advertising  .Agency,  ;  is  placing  orders  for  thirty-four  lines, 

112  Dearborn  street,  Chicago,  is  making  twenty-six  times,  with  Pacific  Coast  pa-  capita 
contracts  for  5,900  lines,  one  year,  with  pers,  for  A.  J.  Tower  &  Co.,  Boston, 

Southern  and  W  estern  papers,  for  the  |  Mass. 

M.  L.  S.  T.  Co.,  Toledo,  O.  j  _  courie 

Roberts  &  MacAvinch"^,  114  Dearborn  /he  Wylie  B  Jones  Advertising  '*'***®* 
street,  Chicago,  are  placing  orders  for  ! 7*  Binghamton,  N.  V,  is  placing 
5  000  lines,  to  be  used  within  one  year,  I  time  orders  with  Southwestern 

S  Pacific  Coast  papers,  for  the  Globe  Kelly  Medicine  Co.. 

Pharmaceutical  Co.,  Chicago.  I  ,  *  •  • 


KENTUCKY. 

COURIER-JOURNAL  . .  .Lonlsvllle 
TIMES  . . . LonUvIHe 


CANADA 

ALBERTA. 


LOUISIANA. 


BRITISH  COLUMBIA. 

WORLD  . Vancouver 

ONTARIO.  ' 


Nelson  Chesman  &  Co.,  1127 


The  Federal  Advertising  .Agency,  231 


street  St.  Louis,  Mo.,  are  sending  out  1  'Vest  Thirty-ninth  street,  New  York, 
orders  for  twenty-eight  lines,  sixteen  Placing  orders  with  a  selected  list  of 


ITEM  . New  Orleans  _ 

TIMES-DEMOCRAT  ....New  Orleans  FREE  PRESS . London 

MAINE. _  QUEBEC. 

JOURNAL  . . Lewiston  LA  PRESSE  Cir.  Sept.,  1911,  105,177,Montre«l 


times  to  Western  weeklies,  for  the  Pala- 
pao  Laboratory,  St.  Louis. 


is  placing  orders  with  a  selected  list  of  MARYLAND.  _  Th  F  b-  p  i  r  wr 

large  city  papers  for  the  Utica  Knitting  the  sun  ..  Paid  for  in  CaihCtr.  ..  Balllmore  x„.prU„ 

Co.,  Bodyguard  Fleeced  Lined  Under-  . 6un..«0.702  Twentymin  h  street  New  Aork  is  plac- 


The  Wyckoff  AdverUsing  Co.,  14  El-  ^ 

licott  street.  Buffalo,  *  .  P  Oneida  Knitting  Co.,  Oneida,  N.  Y. 

orders  for  four  inches,  loo  times,  with  _ 

Southwestern  papers,  for  the  Dr.  Leon-  _  „. 

u  J.  the  Gardner  .Advertising  Co.,  Kir 

hardt  Co.,  Buffalo.  u.,:,.i.„„  c.  i 


wear,  Utica,  N.  Y.  This  agency  is  also  viTrHTrAM 

placing  orders  for  1(H)  lines,  six  times,  MICHIGAN, 

with  a  selected  list  of  papers  for  the  PATRIOT.(l910)D.l0.720:S.Il.619.Jack*on 


-  MINNESOTA. 

The  Gardner  .Advertising  Co.,  Kinloch  tribune. Morn.  A  Bve..Mlnnea.poUs 


building,  St.  Louis,  Mo.,  is  sending  out 
orders  to  a  large  list  of  papers,  for  the 


The  C.  Ironmonger  .Advertising  Kansas  &  Texas  Rail 

Agency,  20  Vesey  street,  New  York, 

is  making  contracts  for  5,000  lines,  to  _ 

lie  used  within  one  year,  with  Southern  j  Qoulston  Advertising  I 

papers,  for  the  Monticello  Distilling  Co.,  Agency,  18  Tremont  street,  Boston,] 
45  West  Thiri^-fourth  street,  New  j  Mass.,  is  making  contracts  with  a 
^ork.  !  lected  list  of  oaoers  for  the  Boot 


MISSOURI. 


ing  new  orders  for  fifty  lines,  thirty-nine 
times,  with  a  large  list  of  papers  for 
the  Hamburg-American  line,  45  Broad¬ 
way,  New  Y’ork.  This  agency  is  also 
asking  rates  on  page  advertisements  for 
a  list  of  foreign  hotels. 

Roberts  &  MacAvinche,  114  Dearborn 
street,  Chicago,  is  sending  out  orders  for 


Missouri,  Kansas  &  Texas  Railway,  daily  and  Sunday  globe. JopUn  forty-five  lines,  two  times,  to  South 


POST-DISPATCH  . St.  Lonls 


The  Louis  Lewis  Advertising  Agency, 
220  Broadway,  New  York,  is  sending 


THE 

New  Orleans  Item 

Lnds  New  Orleans  papers  in  advertising, 
circulation  and  inBuence,  and  the  lead  is 
increasing.  The  most  clearly  expressed  cir¬ 
culation  statement  has  just  been  prepared 
by  THE  ITEM  and  will  be  sent  upon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex¬ 
actly  how  the  city  is  covered,  and  an  item¬ 
ised  list  of  country  towns  shows  how  they 
are  reached. 

THE  JOHN  BUBO  COMPANY 

Atfv«rttolMO  BepretMataMves 

HPW  YORK  CHICAOO  VT.  UMJU 


lected  list  of  papers  for  the  Boot  and 
Shoe  Workers'  Union,  Boston,  Mass. 

The  Carl  M.  Green  Company,  Lenob- 
i  scot  building,  Detroit,  Mich.,  is  placing 


MONTANA. 

MINER  . Bntte 


NEBRASKA. 


western  papers,  for  the  Standard  Lum¬ 
ber  Co.,  Jacksonville,  Fla. 

The  Van  Cleve  Co.,  250  Fifth  avenue, 
New  York,  is  placing  orders  with  a  few 
large  city  papers  for  the  Sealshipt  Oy- 


FREIE  PRESSE.(Clr.i42.440).Lliicoin  stcr  Co.,  South  Norwalk,  Conn. 


NEW  JERSEY. 

PRESS  . Asbnrr  Park 


7,000  lines  with  Pennsylvania  papers  for  JUUR.NAL . . .Elisabeth 

the  John  F.  Jelke  Co.,  Good  Luck  But- I  times  . ^...  .J7  ...  .Elisabeth  I 

tcrinc  Chicago  111  oourigr^nicn^s  ••••••••  sPiAinfldd  | 


\V.  F.  Hamblin  &  Co.,  Fifth  Avenue _ 


NEW  MEXICO. 


building.  New  York,  it  is  reported,  is  -morning  journal.  ..  .Albnquerqae  | 
figuring  on  a  newspaper  list  for  the  C. 


■A.  Edgarton  Manufacturing  Co.,  Presi 
dent  Suspender,  Shirley,  Mass. 


NEW  YORK. 


dent  Suspender,  Shirley,  Mass.  BUFFALO  BVBBmvG  NBWS.  .Baffalo 

-  !  BOLLETTINO  DELLA  SEKA  .  .  .  .  Nsw  York 

The  Johnson  -  Dallis  .Advertising  LESLIE’S  WEEKLY'  (Cir,  340.000)  .  NewYork 

.Agency,  Empire  building,  Atlanta,  Ga.,  evening  standako . . Troy 

is  sending  out  orders  for  fourteen  lines,  RECORD  . Troy 

sixty  times,  to  Michigan  papers,  for  the 


.Atlanta,  Birmingham  and  .Atlantic  Rail¬ 
road  Co.,  Atlanta,  Ga. 


NORTH  DAKOTA, 

NORMANDEN  ..  (dr.  9.480) ..  Grssd  Forks 


During  the  six  months  ending  September 
SO,  1911,  the  New  Orleans  Daily  States 
carried  over  159,000  more  lines  of  local 
display  advertising  th.in  any  other  New 
Orlea.Ts  paper.  The  States  also  carried  over 
60  (100  more  lines  of  local  department  store 
advertising  thari  its  next  nearest  competitor. 

The  reason  is  that  the  States  has  both 
quantity  and  quality  circulation.  It  goes 
into  5,000  more  homes  of  white  citizens 
than  any  other  paper,  and  the  local  mer¬ 
chants  know  it.  farrier  ilelivery  is  over 
16.000  daily. 

The  States  is  the  only  New  Orleans 
paper  that  publishes  a  detailed  circulation 
statement  at  regular  intervals, 

Foreian  Advertisers  Please  Note 

DAILY  STATES,  o^^s. 

The  S.  G  Beckwith  SpecUl  Agency 
ISol«  Acents-’Foreifn  AdTertuint 
N«w  York  Chicoco  Konaoi  City 


October  14,  1911. 


THE  EDITOR  AND  PUBLISHER. 


BOSTON  AD  AGENTS  ORGANIZE. 

New  Astociation  Starts  Out  With 
Nine  Hustling  Members. 

Nine  of  the  leading  advertising  agen¬ 
cies  of  Boston  are  members  of  the  new 
Boston  Advertising  Agents  Association, 
which  was  organized  in  that  city  last 
week.  The  list  includes  the  H.  B. 
Humphrey  Co.,  the  Walter  C.  Lewis 
Co.,  the  James  T.  Wetherald  Advertis¬ 
ing  Agency,  the  J.  W.  Barber  Co.,  the 
Boston  News  Bureau,  the  Franklin  P. 
Shumway  Co.,  Wood,  Putnam  &  Wood, 
the  P.  F.  O'Keefe  .Advertising  Agency 
and  E.  D.  Kollock. 

The  officers  for  the  ensumg  year  are : 
President,  Allen  H.  Wood ;  vice-presi¬ 
dent,  Henry  D.  Humphrey;  secretary 
and  treasurer,  P.  F.  O’Keefe.  These 
officers  constitute  the  executive  commit¬ 
tee  of  the  association. 

The  Boston  agents  have  felt  for  a 
long  time  that  they  ought  to  form  an 
association  for  mutual  benefit.  Many 
abuses  of  the  business  could  be  elimi¬ 
nated  by  concerted  agreement  and  ac¬ 
tion.  Such  an  organization  would  have 
a  beneficial  inlluence  on  the  entire  New 
England  advertising  field.  .Among 
other  things  it  would  put  an  end  to  rate¬ 
cutting  and  the  use  of  unfair  methods 
in  securing  business. 

The  new  association  starts  out  with 
excellent  prospects.  The  officers  are  ag¬ 
gressive,  enterprising  and  broad-minded. 
It  is  confidently  expected  that  the  asso¬ 
ciation  will  play  an  important  part  in 
the  forthcoming  convention  at  Dallas. 

COSTLIEST  NEWSPAPER  AD. 


The  Fair  Uses  Twenty  Pages  of  the 
Chicago  Examiner  to  Advertise 
a  Special  Sale. 

Large  newspaper  advertisements  seem 
to  be  coming  into  fashion  of  lat?,  for 
a  number  have  recently  been  published 
in  different  parts  of  the  country.  On 
Sunday,  October  S,  tbe  Chicago  Ex¬ 
aminer  contained  a  single  advertisement 
of  20  pages  of  The  Fair,  one  of  Chi¬ 
cago’s  departmental  stores.  The  Fair 
employs  about  5,000  clerks  and  occupies 
one  of  the  largest  mercantile  buildings 
in  the  city. 

The  occasion  for  the  issue  was  the 
2fith  anniversary  sale  of  the  establish¬ 
ment.  Each  of  the  20  pages  contained 
separate  advertisements,  many  of  these 
illustrated,  of  various  articles  offered 
at  special  prices. 

The  advertisements  appearing  in  this 
20-page  section  were  prepared  by  E 
Goldstein,  an  advertisement  writer  on 
the  regular  advertising  staff  of  The 
Fair,  under  the  direction  of  E.  T.  Leh¬ 
mann,  who  is  in  charge  of  the  depart¬ 
ment. 
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IN  KANSAS 


I  There  is  more  money  per  capita  to-day 
than  ever  before  in  the  State’s  history,  and 
Kansas  people  are  "good  spenders."  The 

TopeKa 
Dailx  Capital 

fuarantees  a  circulation  in  excess  of  83,600. 
t  reaches  every  post  office  in  Kansas,  and 
is  the  only  Kansas  daily  with  State-wide 
circulation;  the  only  Topeka  daily  which 
gives  definite  circulation  statement. 


Wm.  T.  Lainc,  Flatiron  Bldg.,  N.  Y.  City. 
J.  C.  Fzeley,  Hartford  Bldg.,  Chicago. 


This  advertisement  is  said  to  have 
been  the  costliest  ever  printed  in  any 
daily  newspaper  ever  published  in  the 
United  States.  More  pages  have  been 
printed  at  one  time  by  commercial 
houses  in  other  cities,  but  the  cost  did 
not  begin  to  compare  with  the  amount 
paid  the  Examiner  for  The  Fair  ad. 

The  fact  that  the  management  of 
The  Fair  selected  the  Examiner  as  the 
medium  through  which  to  make  its  ex¬ 
tended  appeal  is  a  high  compliment  to 
that  publication. 


Keifer  Goes  to  Terre  Haute. 

A.  C.  Keifer,  of  Indianapolis,  who, 
on  Oct.  2,  became  interested  in  the 
Terra  Haute  (Ind.)  Tribune,  as  gen¬ 
eral  manager,  was  one  of  the  founders 
of  the  Indianapolis  Sun  in  1888,  with 
which  he  has  been  connected  twenty- 
three  years,  the  major  part  of  the  time 
as  business  manager.  When  the  Sun 
was  sold  a  year  ago  to  R.  S.  Leeds,  Mr. 
Keifer  disposed  of  his  holdings  in  the 
publication,  but  consented  to  remain  as 
vice-president  and  business  manager  at 
the  request  of  Mr.  Leeds.  In  his  new 
position  Mr.  Keifer  will  have  the  best 
wishes  of  a  large  army  of  friends  and 
business  acquaintances. 


W.  H.  H.  Hull  &  Co.,  Tribune  Build¬ 
ing,  New  York,  is  placing  orders  for 
1,W0  lines,  one  time,  in  l.-rge  cities  for 
Lord  &  Taylor,  dry  goods.  New  York. 


The  Evening  Mail’s  Progress. 

The  two-page  advertisement  of  the 
New  York  Evening  Mail,  which  appears 
elsewhere  in  this  issue,  is  worthy  of  a 
careful  reading  by  every  newspaper  ad¬ 
vertiser  and  publisher.  The  manage¬ 
ment  of  the  Mail  believe  that  the  public 
ought  to  know  the  truth  concerning  the 
circulation,  and  it  quotes  from  its  rec¬ 
ords  the  detail  figures  of  its  net  page 
circulation  each  month  during, the  past 
year.  From  these  figures  it  appears  that 
it  is  closing  the  year  1911  with  an  aver¬ 
age  daily  circulation  of  100,000  copies. 
This  does  not  mean  copies  printed,  but 
copies  actually  sold.  Its  advertising  rec¬ 
ord  is  something  to  be  proud  of.  In 
1911  to  date,  the  Mail  has  printed  more 
advertising  than  any  other  evening  paper 
in  its  field,  and  stands  next  to  the  World 
and  Journal  in  the  volume  carried  dur¬ 
ing  the  past  three  years.  The  Evening 
Mail  increased  its  business  in  July  100 
columns;  in  August,  220  columns,  and 
in  September,  162  columns  over  last 
year.  Much  of  the  Mail’s  advertising 
success  is  due  to  the  able  and  original 
work  of  William  C.  Freeman,  its  ad¬ 
vertising  manager. 


The  George  L.  Dyer  Company,  42 
Broadway,  New  York,  is  making  con¬ 
tracts  for  10,000  lines  with  some  New 
York  State  papers,  for  George  Borg- 
feld  &  Co.,  Odol  Mouth  Wash,  Irving 
place  and  Sixteenth  street.  New  York 
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ADCRAFTERS  OF  NEW  YORK. 

New  Ad  Club  Launched  for  the  Bene¬ 
fit  of  Young  Men. 

"The  -Adcrafters  of  New  A'ork"  is 
the  name  of  a  new  advertising  club,  com¬ 
posed  of  the  graduates  of  the  Twenty- 
third  Street  Y.  M.  C.  A.  Course  in  Ad¬ 
vertising  and  other  young  men  who  are 
especially  interested  or  actively  engaged 
in  preparing,  soliciting  or  placing  ad¬ 
vertising. 

The  first  meeting  of  the  new  organiza¬ 
tion  was  held  last  week,  on  which  occa¬ 
sion  the  following  officers  were  elected ; 
President,  John  Zimmer,  Jr.,  of  the  New 
York  World ;  vice-president,  E.  V. 
Munch,  of  the  Doremus  &  Morse 
.\gency ;  secretary,  John  X’ictor  Gaily,  of 
the  De  Miracle  Chemical  Co.,  treasurer; 
Lester  Vereling  of  the  .American  Color- 
type  Co. 

The  object  of  the  club,  as  stated  in  its 
constitution,  is  "To  advance  the  mem¬ 
bers’  knowledge  of  advertising  through 
the  absorption  of  the  ideas  of  men  who 
stand  high  in  the  profession,  to  discuss 
and  debate  advertising  topics,  and  to 
promote  the  spirit  of  good  fellowship 
among  the  members.’’ 

Meetings  will  be  held  on  the  second 
and  fourth  Thursday  of  each  month. 

I  lie  next  session  will  be  held  Thursday 
evening,  October  26,  at  Twenty-third 
Street  Y,  M.  C.  .A. 

The  charter  members  of  the  new  club 
are  as  follows:  H.  V.  Bessier.  Edgar  F. 
Bloodgood,  Robert  Carew,  Harry  H. 
Clark,  S.  C.  Croot,  .-Mbert  I'.  Frese,  .A, 
T.  Haefele,  Charles  E.  Hickerson,  F.  D. 
Hopley,  John  Hossack,  N.  B.  Irwin,  J. 
O.  Martin,  William  F.  May,  .A.  H. 
Moore,  C.  C.  Moore,  .A.  L.  Myers,  .A.  B. 
Peterkin,  Max  H.  Rabinowitz,  B.  E. 
Rockwell,  Walter  F.  Roe. 

Abandons  Projected  Magazine. 

Herbert  Hungerford,  publicity  mana¬ 
ger  of  the  .American  Woman’s  League 
of  St.  Louis,  has  decided  to  abandon  the 
publication  of  the  Magazine  Handbook, 
which  he  had  contemplated  issuing  this 
fall.  He  will,  however,  bring  out  in 
book  form  the  series  of  articles  on  “The 
Magazine  Game,”  which  he  has  been  con¬ 
tributing  to  the  Publishers’  Guide,  for 
which  he  has  already  received  a  large 
number  of  advanced  orders. 

The  Central  Labor  Union  of  Wash¬ 
ington  will  be  represented  at  the  annual 
convention  of  the  American  Federation 
in  Atlanta,  Ga.,  Nov.  13,  by  Charles  T. 
Smith,  editor  of  the  Plate  Printer.  He 
will  go  as  a  member  of  the  Plate  Print¬ 
ers’  Union.  F.  C.  Roberts,  president  of 
Columbia  Typographical  Union  No.  101. 
was  Mr,  Smith’s  principal  opponent  for 
choice  as  delegate. 

NOTICE  TO  ADVERTISERS 

Evening  Times 

ELIZABETH,  N.  J. 

Average  circulation,  Jan.  1  to  July  1, 
1911,  8,842.  Circulation,  August,  9,540. 
Two  years  ago  circulation  was  6,500,  paper 
occupying  one-story  building  on  back  street, 
using  three  linotype  machines,  product  on 
ten-page  paper,  with  no  telegraph  service 
and  only  one  telephone  line.  Now  occupies 
four-story  building  on  best  corner  in  city, 
working  six  linotypes  overtime,  producing 
16  to  24-page  paper,  and  has  its  own  wire 
news  service  and  three  trunk  telephone 
lines  with  local  exchange.  Only  penny  paper 
and  only  Democratic  daily  in  heavily  Demo¬ 
cratic  city  and  congressional  district,  offi¬ 
cial  city  organ  for  legal  publications. 

You  Simply  Can’t  Reach  the  People 
Without  The  Time*. 


14 


THE  EDITOR  AND  PUBLISHER. 


October  14,  1911. 


FROM  BREEZY  CHICAGO. 


Produce  Reporter  Sued  for  $10,000 
Damagei — Ineurgents  Talk  of 
Sending  $2,000,000  to  Start  a  New 
National  Organ — Press  Clubs 
Starts  Its  Social  Season — Gossip 
About  Newspaper  Men. 

(Special  Correspondence.) 

Chicago,  Oct.  10. — One  year  ago  the 
Daily  Tribune's  price  was  reduced  fifty 
per  cent.  .Vs  a  result,  the  publisher 
states  that  its  circulation  has  increased 
nearly  forty  per  cent.  .-Mthough  there 
has  been  no  reduction  of  price  of  the 
Sunday  Tribune,  the  Sunday  edition  has 
increased  in  circulation  oO.OOo  over  the 
year  preceding  the  reduction  in  price  to 
one  cent. 

The  Press  Club  of  Chicago  opened 
its  social  season  Saturd.ay  night  Sept  5, 
with  a  musicale.  The  auditorium  was 
packed  to  capacity  while  members  of 
the  Fellow’s  Singers  presented  selec¬ 
tions  from  grand  oi>era  and  interspersed 
the  classic  with  popular  dialect  songs. 

.\n  “Owl”  party  was  given  at  mid¬ 
night  Sund.ay,  at  the  home  of  Mr.  and 
Mrs.  .Andrew  L.  Dailey,  of  815  East 
Forty-seventh  place,  in  celebration  of 
the  birth  anniversary  of  W  ill  Dudley 
and  Will  Reed  Dnnroy,  local  newspaper 
men.  The  house  was  decorated  with 
autumn  leaves  and  owls.  Miss  Elinore 
Dailey,  assisted  by  Mrs.  Maude  Har.I'ng 
and  Miss  (jertrude  Dailey  served  punch. 

-An  attack  upon  the  editors  of  the 
various  denominational  papers  of  the 
Methodist  Church,  and  particularly 
uiMin  Rev.  Dr.  Charles  M.  Stuart,  editor 
i>f  the  Xorthwestern  Christian  .Advo¬ 
cate.  Chicago,  and  president  of  Garrett 
Biblical  Institute,  was  made  at  the 
Methodist  conference  at  Joliet,  by  Rev. 
Dr.  William  Henry  Burns. 

John  R.  Bunnell.  1301  East  Seventy- 
fifth  street,  who  was  formerly  a  writer 
for  tTiicago  morning  newspaiters,  was 
brought  back  from  Grand  Rapids.  Mich., 
and  arraigned  in  the  Court  of  Domestic 
Relations  on  a  charge  of  wife  abandon¬ 
ment.  "I  left  because  my  wife  broke 
dishes  over  my  head,”  said  the  defend¬ 
ant.  who  is  six  feet  tall  and  weighs  200 
pounds.  Judge  Goodnow  ordered  him 
to  pay  his  wife  $10  a  week. 

Suit  for  damages  of  $BK),(KH)  was 
filed  in  the  Circuit  Court  by  the  Gib¬ 
son  Fruit  Company  against  the  Produce 
Reporter  Co.  and  Frederick  S.  Baker, 
H.  S.  Ditchburne,  and  L.  W.  Mallory, 
legal  representative  of  the  defendant 
company.  The  suit  grows  out  of  re¬ 
ports  sent  to  customers  of  the  Gibson 
Co.,  and  to  the  trade  generally  in  this 
country  by  the  defendants. 

It  is  reported  that  prominent  insur¬ 
gents  will  spend  $2,0<X),0iK)  to  start  a 
national  organ.  The  paper  is  to  be  pub¬ 
lished  in  Chicago,  and  the  first  edition  is 
scheduled  to  make  its  appearance  aliout 
the  middle  of  November.  The  original 
intention  of  the  promoters  was  to  start 
an  afternaan  daily,  but  this  plan  was 
abandoned  some  weeks  ago  when  it  was 
discovered  that  a  big  publisher  living 
in  the  West  had  laid  plans  to  start  an 
afternoon  pajier  in  Chicago.  Overtures 
have  been  made  to  the  publishers  of 
one  or  two  Chicago  papers  in  an  effort 
to  get  them  to  sell  their  properties,  but 
these  met  with  little  or  no  success. 

,A.  E.  Giamberlain,  of  O'Mara  & 
Ormsbee  Co.,  was  chosen  president  of 
the  Chicago  Advertising  -Association  at 
the  annual  election  of  officers  Mond.ay. 

The  Western  -Advertising  Golfers'  -As¬ 
sociation  held  its  final  tournament  at 
Evanston  on  Tuesday. 

Col.  J.  C.  Roberts,  editor  of  the  Bi- 
metalist,  during  the  Bryan-McKinley 


“AN  ANNIVERSARY” 

UNDER  this  heading  the  Tribune  printed  a  page  Sunday,  boasting  of  its  ad¬ 
vertising  gains  since  it  was  forced  by  the  Examiner  to  reduce  its  price  to 
a  penny.  It  did  not  take  the  public  in  its  confidence  however. 

IT  FAILED  TO  SHOW  THESE  FACTS: 

First  Six  Months  )  Tribune  gained  1  673^^  Columns  Advertising 

Tribune  as  a  penny  paper  j  Examiner  gained  373^ 

Second  Six  Months  )  Tribune  LOST  430®^  Columns  Advertising 
Tribune  as  a  penny  paper  ^  Examiner  GAINED  5  5  1 

Showing  the  Tribune  COULD  NOT  MAKE  GOOD  On  Circulation  Claims 

“AN  ANNIVERSARY”  Yes— a  prosperous  and  happy  one  for  the  Examiner. 
A  cataclysmic  one  for  the  Tribune. 

Chicago  Examiner 

NEW  YORK  CHICAGO 

25  East  26th  St.  10  South  Franklin 


president  eampaign,  died  here  (^et.  ♦!,  of 
pneumonia.  Col.  Rolterts,  who  was  | 
seventy  three  years  old,  was  active  dur-  ; 
ing  the  Blaine-Tilden  campaign  in  i 
Maine,  and  was  widely  known  in  both 
political  and  legal  circles.  He  practiced 
law  for  a  lime  in  Texas,  and  later  in 
Grand  Rapids,  Mich.  He  was  colonel  of 
the  Thirteenth  (Georgia  Infantry  dur¬ 
ing  the  Civil  War. 


The  New  Hearct  Magazine. 

The  -American  Sunday  Monthly  Mag¬ 
azine,  the  advent  of  which  was  an¬ 
nounced  in  these  columns  several 
months  ago,  made  its  appearance  with 
the  Sunday  issues  of  all  the  Hearst 
newspapers  on  October  1.  It  is  a  smart 
looking  publication,  with  colored  covers, 
and  is  printed  on  an  excellent  quality  of 
paper.  The  list  of  contributors  includes 
Elinor  Glyn,  a  new  serial,  Elltert  Hub¬ 
bard,  Carolyn  Wells,  E.  Harris  Deans, 
Dr.  A.  P.  Reed  and  -Amos  Stote.  The 
volume  of  advertising  carried  in  this 
issue  is  large  and  shows  that  the  adver¬ 
tising  department  has  done  some  good 
hard  work  during  the  weeks  of  prepa¬ 
ration.  With  a  circulation  of  over 
2,0<t0,(i00  copies  at  the  start,  the  maga¬ 
zine  seems  destined  to  be  a  most  val¬ 
uable  medium  for  the  use  of  the  gen-  ' 
oral  advertisers. 


Le  Solid  and  La  Vigie.  two  Lilieral 
daily  French  papers  of  Uiiehec,  are  to  | 
l»e  consolidated.  La  Vigie  will  be  con-  j 
tinned  as  a  morning  dailj  and  will  be  j 
printed  in  the  Lc  Solid  shops.  ' 


CHANGE  AT  BESSEMER. 


W.  N.  Hudiburg  Becomes  Publisher  of 
the  Standard. 

Ne.qotiations  have  been  concluded  be¬ 
tween  Will  N.  Hudiburg,  of  Louisville, 
Ky.,  and  the  Standard  Publishing  Co., 
of  Bessemer,  .Ala.,  under  which  Mr. 
Hudiburg  has  purchased  the  balance  of 
the  new  stock  of  the  company  and  the 
publisher  of  the  Standard.  Charles  A. 
Whittal,  of  Knoxville,  Tenn.,  has  been 
appointed  editor  of  the  Standard,  and 
1).  L.  Robinson  continues  as  business 
manager. 

Mr.  Hudiburg  has  been  for  some  time 
advertising  manager  of  the  Louisville 
Herald,  and  previous  to  that  connection 
was  business  manager  of  the  National 
.American.  Mr.  Whittal,  the  new  editor, 
has  been  connected  with  the  Knoxville 
Journal  and  Tribune  and  the  Knoxville 
Sentinel,  and  for  the  past  year  was 
editor  of  the  Business  Magazine. 

S.  Spirow,  circulation  manager,  was 
for  several  years  with  the  Birmingham 
Ledger. 

Under  the  new  management  it  is  be¬ 
lieved  that  the  Standard  will  achieve  a 
distinct  success. 


The  Greensburg  Tribune 

Has  Largest  Circnlation  In  Westmoreland  Connty,  Pennsylvania 


FLAT  DISPLAY  RATES 

Set  matter,  per  inch . 18c. 

Plate  Matter,  per  inch . 18c. 

-Mauices  at  Plate  r«tc . 18c. 


No  Special  RepresentatlTea 
R.  W.  HERBERT,  Preaidciit 


October  14,  1911. 
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DIREaORY  OF  ADVERTISING  AGENTS 


General  Agents 


ADVERTISERS’  SERVICE 

5  Beekman  St,  New  York 
Tel.  Cortlandt  3155 


AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 

Broad  Exchange  Bldg.,  New  York 
Tel.  Broad  6148 

GEORGE  W.  BRlCK^r  Adv.  Agent. 

114-116  East  28th  St.,  New  York 
Tel.  1528  Mad.  Sq. 

DEBEVOISE,  FOSTER  CO. 

15-17  West  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 

FEDERAL  ADVERTISING  AG’CY 
243  West  39tk  St.,  New  York 
Tel.  B^ant  4770 

FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOWLAND,  HENRY  S.,  Adv.  Ag’cy 
20  New  St.,  New  York 
Tel.  Rector  2573 

KIERNAN,  FRANK,  &  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
Tel.  Cortlandt  8214-15 

MEYEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
44  Broad  St.,  New  York 
Tel.  Broad  1420 


ALCORN,  FRANKLIN  P. 

Flatiron  Bldg.,  New  York 
Tel.  Gramercy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 

BARNARD  &  BRANHAM 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BRYANT,  M.  D.,  CO.,  Inc. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg  ,  St.  Louis 
Tel.  Madison  Sq.  6187 

EPPSTEIN,  CLYDE  F. 

45  West  34th  St,  New  York 
Tel.  Murray  Hill  6454 


PENN^LVANIA 

FROWERT  ADV.  AGENCY 
Stephen  Girard  Bldg.,  Philadelphia 
Tel.  Filbert  5137 

RUBINCAM  ADV.  AGENCY 

Drexel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 

PHILADELPHIA  ADV.  BUREAU 
William  W.  Matos,  Inc. 
Bulletin  Bldg.,  Philadelphia 


MEXICO 

THE  PUBLICITY  COMPANY 
San  Diego,  9,  City  of  Mexico,  Mex 

CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altos 
Havana,  Cuba 

Frank  Presbrey  Co.,  N.  Y.  Corr. 


NEW  AD  INCORPORATIONS. 

Xew  Yokk. — Wilberding-Hand  Co. 
general  advertising;  capital,  $150,000. 
C.  W.  Gould,  Charles  .\.  Bruce  and 
others. 

Chicago. — W.  D.  Shafer  Co.,  adver 
tising;  capital,  $2,.500.  Samuel  B.  King 
Harry  R.  Hurlbut  and  Frank  Peska. 

Muskogee,  Okla. — Oklahoma  Adver 
tising  Co. ;  capital,  $-5,000.  Incorpora 
tors:  Charles  T.  Egolf,  Sydney  A, 
Egolf  and  William  D.  Egolf,  all  of 
Muskogee. 

ChicaiK). — The  Bonnet  Brown  Co, 
general  advertising:  capital,  $5,000.  In 
corporators;  Claude  K.  Brown,  Arthui 
Bonnet  and  Lambert  Kaspers. 


Publishers’  Representatives 


AD  FIELD  PERSONALS. 


Frederick  Molz,  Eastern  manager  ol 
the  Barnard  &  Branham  .\gency,  has, 
during  the  past  week,  been  making  a 
trip  through  the  New  England  territorj 
on  business. 


KELLY,  C.  F.,  &  CO. 

Metropolitan  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Gramercy  3176 

LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  New  York 
Tel.  Mad.  Sq.  6723 

PUTNAM,  C.  1. 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

VERREE  &  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 

WAXELBAUM,  BENJAMIN 

189  East  Broadway,  New  York 
Tel.  Orchard  5300 


\V.  O.  Millinger,  manager  of  the  for¬ 
eign  advertising  of  the  Scripps-McRea 
League  of  Newspapers,  was  a  New  York 
visitor  this  week. 


J.  W.  .\dams,  general  manager  of  the 
Daily  Newspaper  Club,  delivered  an  in¬ 
teresting  address  on  "The  Development 
of  Newspaper  .\dvertising'’  before  the 
advertising  staff  of  the  New  York 
Times  last  week. 


William  G.  Palmer  has  been  appointed 
New  York  manager  for  Charles  W. 
Hoyt,  of  New  Haven  and  New  York. 
Mr.  Palmer,  who  was  formerly  New 
York  sales  manager  for  the  United 
Brokerage  Co.,  has  had  a  broad  experi¬ 
ence  in  advertising  and  trade-paper 
journalism. 


Dille  Made  General  Manager. 

John  F.  Dille,  who  has  been  asso¬ 
ciated  for  the  past  two  years  with 
George  Matthew  Adams,  of  the  Adams 
Newspaper  Service,  has  been  placed  in 
complete  charge  as  general  manager. 
Mr.  Dille  is  a  graduate  of  the  Univer¬ 
sity  of  Chicago,  and  was  connected  with 
the  Chicago  Tribune  for  some  time 
as  a  reporter.  For  years  he  has  made 
a  careful  and  exhaustive  study  of  news¬ 
paper  features  and  circulation  getting. 


Elmer  Benny,  who  has  been  advance 
agent  for  the  Barnuw  &  Bailey  show 
the  latter  part  of  the  present  season,  lias 
returned  to  New  York.  Mr.  Benny  is 
well  known  in  the  advertising  field, 
having  been  connected  with  the  Foster- 
Debervise  Agency,  New  York,  for  five 
years  as  assistant  manager,  and  before 
that  with  the  E.  P.  Remington  Agency. 


Garwood  Accepts  New  Business. 

The  Garwood  Electric  Co.,  Garwood, 
N.  J.,  manufacturers  of  C.  &  C.  mo¬ 
tors,  of  which  Charles  W.  Fowler,  Jr., 
of  Elizabeth,  N.  J.,  has  been  appointed 
receiver  in  chancery,  is  not  only  com¬ 
pleting  its  unfilled  orders,  but  is  also 
taking  new  business.  The  assets  of  the 
company  are  largely  in  excess  of  its 
liabilities.  .“Ml  of  the  branch  offices  are  j 
soliciting  business,  as  usual,  and  plans  j 
for  the  re-organization  of  the  company  j 
are  being  considered. 


NOTES  FROM  THE  AD  FIELD. 

The  city  of  St.  Louis  is  being  adver¬ 
tised  in  Buffalo  by  a  large  sign  that  is 
illuminated  at  night  and  bears  the  in¬ 
scription  :  "Some  Cities  Have  a  slogan ; 
St.  Louis  Has  the  Goods.”  Below’  is 
the  information  that  the  city  is  within 
twelve  hours’  travel  of  30,000,000  people. 

November  30  has  been  officially 
designated  as  ‘‘Georgia  Advertising 
Day,”  by  Hoke  Smith,  Governor  of  the 
State.  In  his  proclamation  Governor 
Smith  urges  the  people  to  write  letters 
and  telegrams  and  do  everything  they 
can  to  let  outsiders  know  what  a  fine 
State  Georgia  is. 

Sacramento,  Cal.,  is  to  inaugurate  an 
advertising  campaign  to  remove  the 
erroneous  impression  that  the  city  is 
awfully  hot  in  summer. 

The  Southern  Lumberman,  in  a  recent 
issue  printed  26  pages  of  display  ad¬ 
vertising  from  one  firm,  the  Wheland 
Co.  of  Chattanooga. 

The  highest  priced  electric  sign  in 
New  York  will  soon  be  blazing  its  mes¬ 
sage  to  the  people  on  Broadway  from 
the  top  of  the  Studebaker  Building.  The 
rent  paid  is  $25,000  a  year. 


AMERICAN  PUBLISHERS 

Don’t  fail  to  attend  Louis  A.  Hoffmann’s  Birthday  Party  of 
Low  Prices  during  October. 

INTERNATIONAL  PUBUSHERS  SUPPLY  CO. 

117  John  Str<«t,  Now  York 


Thompson  Opens  Toronto  Office. 

The  J.  Walter  Thompson  Co.,  of  New 
York  City,  ha.s  opened  a  Canadian 
branch  at  Toronto,  with  John  C.  Kirk¬ 
wood  as  manager.  Mr.  Kirkwood  for 
the  past  five  years  has  been  on  the  staff 
of  the  London  Daily  Mail  as  advertising 
writer  and  counsel.  He  is  regarded  in 
England  as  an  advertisement  writer  of 
unusual  ability.  In  the  United  States 
Mr.  Kirkwood  served  two  years  with 
the  Book  Lovers’  Libraiy  and  with 
Powers  &  Armstrong,  advertising 
agents,  Philadelphia. 


New  School  of  Cartooning. 

Frederick  M.  Berkley,  formerly  of  tl  : 
art  department  of  the  Newark  Star,  has 
opened  a  school  of  cartooning  at  223 
Market  street,  that  city.  He  is  assisted 
by  Ellison  B.  Hoover,  of  the  Newark 
News  art  staff.  On  the  advisory  staff, 
according  to  the  announcement,  will  be 
Howard  Freeman,  art  manager  of  Pear¬ 
son’s  Magazine,  as  art  critic,  and  Jack 
•Manning,  of  the  New  York  Eve:iing 
Telegram.  The  latter  will  make  a 
specialty  of  feminine  drawings. 


We  make  ^ 
Special  ^ 

SIIPPIENENT  PACES, 


’22/fr'  ‘^-S.^jr/G//r(5£/ic//C£. " 


PMILA.PA  CU. 


Press  Clippings 


^  Everything  and  anything 
^  that  is  printed  in  any  news¬ 
paper  or  magazine,  ansrwhere — 
can  be  supplied  by 

BURRELLE 

45  Lafayette  Street,  New  York  City 

K8TABLISBKD  A  QUARTER  OF  A  CEMTURT 


OUR  GLOSS  BOOK  NEWS 

at  10c.  per  lb. 

IS  THE  BEST 

SEND  FOR  SAMPLE 


F.  E.  OKIE  CO. 

Manufacturers  Fine  Printing  Inks 
PHILADELPHIA.  PA. 


TAKE  IT  TO 


[ONTWEAUTHETTOl 

TOS  PHOTO 

154  Nassau  SLMY  TaL  ttH-4  BMkaaa 


THE  LOVEJOY  CO.  RstaWiahed  185? 
ELECTROTYPERS 

and  Manufacturers  of  Electrotype  Machinery 

444-446  Pearl  Street  New  York 


Are  you  attending  the  Birthday  party  ot  low  prices 
during  our  Mr.  Louis  A.  HoHmann’s  birth  month  ? 


InternatloDal 

Phone:  2929  John 


Publishers  Supply  Co. 

117  John  St.,  New  York,  U.  S.  A. 


i6 


THE  EDITOR  AND  PUBLISHER. 


October  14,  1911. 


mm 


X-CELLENCE 


X- PATTERN 


manufacture  presses  of  the  STRAIGHT-LINE, 
“LOW-DOWN,”  CENTRAL  FOLDER  and 
•  other  forms  of  construction,  all  made  to  the 


Hoe  Standard  of  Workmanship  and  Efficiency 


and  embodying  the  latest  practical  improvements,  but  the  X-Type  is  the  greatest  achievement 
in  newspaper  press  construction  and  the  crowning  product  of  a  century  of  HOE  develop¬ 
ment.  It  is  patented  and.  controlled  exclusively  by  R.  HOE  &  CO.  and  cannot  be  made  by 
any  other  manufacturer. 


PATENTED  X- PATTERN  SEXTUPLE  PRESS 

The  Speediest,  Easiest  Running  and  Most  Efficient  Press  Made 


Guaranteed  capacity,  72,000  12-PAGE  PAPERS  AN  HOUR;  other  products  proportionately. 

Note  the  open  construction  and  accessibility  of  the  printing  sections,  folders,  cylinders,  rollers  and 
inking  apparatus. 

HOE  LIGHTNING  FOLDERS  ARE  TAPELESS,  CAMLESS  AND  CHOKELESS. 

HOE  Self-Oiling  Boxes  insure  proper  lubrication,  and  lightness  and  smoothness  of  operation 
at  high  speed. 

HOE  Patented  Tubular  Cylinders  are  strong,  light  and  easy  running. 

HOE  Impression  Cylinders  are  adjustable  and  driven  by  independent  gears. 

HOE  Plate  Cylinders  can  be  conveniently  plated  without  removing  the  inking  rollers. 

HOE  Decks  are  independently  driven. 

HOE  Cylinder  Shafts  are  of  heavy  hammered  steel,  ground  absolutely  true  and  run  in  phosphor- 
bronze  bearings. 


BEST  DESIGN— BEST  WORKMANSHIP— BEST  MATERIALS— BEST  RESULTS 


504-520  Grand  Street,  New  York 


7  Water  Street 
BOSTON,  MASS. 


7  South  Dearborn  Street 
CHICAGO,  ILL. 


109<112  Borough  Road 
LONDON.  S.  E.,  ENGLAND 


8  Rue  De  Chateauduu 
PARIS,  FRANCE 
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